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U.S. Accounts for 84.9% ° 
Of World Car Output; 
1929 Total Is 6,306,000 


Canadian Motor Vehicle Production Is 4.1% of 
Grand Total, While Overseas Countries 
Account for 11% 


EW YORK, April 8.—Figures on world production of 
automobiles in 1929, received from the Department of 
Commerce at Washington, disclose that the output of United 
States manufacturers, exclusive of their operations in 
Canada, accounted for 84.9 per cent. of the total, as against 


83.8 per cent. in 1928. ? 


The total world production was | 
placed at 6,306,000 by the Depart- | 
ment of Commerce, as_ against | 
5,198,000 in 1928, a gain of 1,108,000, | 
or 21 per cent. | 

The United States output, includ- 
ing the overseas assembly of Amer- | 
ican manufacturers, totaled 4,358,000, 
or 84.9 per cent. of the world total, | 
as compared with 3,358,000 in 1928, | 
or 83.8 per cent. of the total. 

Canadian production in 1929 was 
263,000, as compared with 242,000 in 
1928, an increase of 21,000 units, or 
8 per cent. The 1929 production 
was 4.1 per cent. of the world gay 





The rest of the world produced 
685,000 units in 1929, as compared | 
with 598,000 in 1928, a gain of 87,000, , 
or 11 per cent. of the world total. | 
The 1928 percentage of the world 
total was 11.6. H 

Due to the large gain by the 
American manufacturers, world pro- 
duction established a new high 
record Jast year. Gains were made 
in England, France and Germany 
also, although the exact figures for 
these countries are not yet available. 


FORD MARCH OUTPUT 
169,045; 7% DECLINE 


Detroit, April 8—Announcement 
today by the Ford Motor Company 
that its world preduction in March 
was 169,045 indicates that the total 
output for the entire American in- 
dustry last month was  approxi- 
mately 395,000, as against the 400.- 
000 = =previously estimated. This 
would compare with 265,000 in 
March, 1929. | 

Ford’s production in March com- 
pared with 181,894 in the corre- 
sponding month last year and 131,- 
747 in February and 98,529 in Jan- 
uary, 1930. This was a drop of 7 
per cent. from last year. 

The current Ford schedule calls 
for an output of 8,500 cars a day, 
which may be boosted to 9,000 dur- 
ing the month. 

Ford’s production in the first 
quarter of this year amounted to 


|benefited for many years by 





Weed Chains 


EW YORK, April 8—A_ de- 

cree of much interest to 
manufacturers and dealers in au- 
tomotive products and other com- 
modities has just been entered in 
the United States District Court 
in the suit of American Chain 
Company, Inc., against Gamble 
Stores, Inc., and Gantble Skogmo 
Company, operating over one 
hundred chain stores in Wiscon- 
sin, Minnesota and adjoining 





Sales Data 
Gathered by 
1930 Censu 


By DR. ROBERT J. McFALL 


Chief Statistician for Distribution 
United States 
‘Washington, April 8.—Automo- 

bile merchants have long realized 
the need for basic and compre- 
hensive information concerning 
the various agencies and chan- 
nels through which merchandise 
travels from producers to the final 
sale to consumers. 

The lack of such knowledge has 
placed wholesalers and_ retailers 
generally at a great disadvantage 
in the planning of their business. 
Production in both manufacturing 
and agriculture has been greatly 
the 
availability of statistical facts con- 
cerning production. There seems to 
be little or no question that distri- 
bution will also receive enormous 
benefit as soon as more comprehen- 


(Continued on Page 2) 


Bureau of the Census | tor 


States. | 
| American Chain Company, manu- | 
|facturer of the Weed tire chains, | 
| which have for years been finished | 


| with a distinctive dress consisting | 
|of gray side chains and brass-plated | 
|cross chains and which have been 
| distributed through the _ usual 
| jobber-dealer system, alleged in its 
|complaint that the Gamble Stores 
‘obtained in an unauthorized man- 
|ner a few carloads of genuine Weed 
‘chains at substantially 
prices and then proceeded exten- 
| sively to advertise genuine Weed 


| chains throughout its entire terri- | 
at prices far below those at} 
which ordinary dealers could offer | 


| Weed chains to the public. 

The decree, which was entered 
| upon the consent of the defendants, 
directs the issuance of an injunction 
forbidding defendants from adver- | 
tising or selling genuine Weed)! 
chains to the public at prices less 
than normal retail prices in the ter- 
ritory in question and further for- 
bidding the sale by the defendants 
to the public of any other tire chain 
than genuine Weeds having the 
distinctive Weed dress of gray side 
chains and brass plated cross chains 
AUSTRALIAN CAR IMPORTS 

SHOW 21% INCREASE IN 1929 

Washington, April 8.—Australian 
imports of American passenger cars 
during 1929 totaled 65,442, an in- 
crease of 21 per cent. over 1928, the 
Department of Commerce reports. 





‘MARCH NEW TRUCK SALES | 


INCREASE IN MARYLAND 


Baltimore, April 8.—Sales of new 
trucks in Baltimore and in the state | 
| outside of the city were sharply up) 
|last month when compared with | 


EW YORK, April 8.—In) 
| an effort to obtain in-| 
formation regarding the best} 
‘methods to be used by retail 
automobile dealers with serv-| 
ice departments to meet the! 


APRIL OUTPUT PLAC 


Bar Sale of — 


ED AT 500,000 








GAIN OF 250% ABOVE MARCH 
NOW INDICATED AS CERTAIN 


\Ford and Chevrolet at Almost Normal Levels; 
Second Quarter Decline Seen as 


Less Than First 





| Special from A. D. N. Detroit Bureau ‘ 

| ETROIT, April 8.—Current activity of the automobile 
manufacturing plants in this vicinity indicates that 
‘another sharp increase in production may be expected in 
| April over March. The gain last month over February was 
around 20 per cent., and those in close touch with the situa- 
‘tion estimate that the upward trend will result in at least 


MmirmAt 
is ee ARY 


jobbers’ | 


a 25 per cent. increase in April over March. 


Indianapolis 


Plants Boost 


Productio 


[NDIANAPOLIS, Ind., April 8.— 
April’s advent with relief from 
cold and inclement weather which 
held sway throughout the month 
of March ended its first week with 
the brightest prospects of the au- 
tomobile buying season. Slight 
but gradual increases in employ- 
ment were reported from several 
of the automotive plants in this 
section, and this month is ex- 
pected to produce the largest sales 
volume so far this year. 
Announcement of the beginning 
of the road-paving program by the 
state highway commission lent fur- 
ther color to the employment situa- 
tion, officials estimating that 15,000 
persons would be directly benefited 
by the launching of the project, 


which calls for the expenditure of 


(Continued on Page 2) 


SUPPLY DEALERS LOOKING TO SERVICE = 
TO OFFSET COMPETITION OF CHAIN STORES 


vv 





TODAY 








New England Truck Sales Off in 
First Two Months....... Page 3 


® On this basis, an output of ap- 


| proximately 500,000 units may be 
| expected this month, as against 
| 662,000 in April, 1929, the high rec- 
ord not only for April but for any 
month in the history of the indus- 
| try. This would be a decline of 
|about 24 per cent., as against 33 
| per cent. in March and around 32 
|per cent. for the first quarter. 

| It is now pretty generally recog- 
nized that the decline in produc- 
| tion in the second quarter of this 
| year from the levels of a year ago 
| will not be as severe as that of the 
first three months and that the de- 
crease in the third and fourth quar- 
ters will be still less. In fact, it is 
being estimated in some quarters 
that the output in the fourth quar- 
ter of this year will equal if not 
exceed that of 1929. 

Ford and Chevrolet are still 
setting the pace for the industry, 
both producing close to their nor- 
mal levels for this time of year. 
This fact, along with the fact 
that many of the high priced 


(Continued on Page 2) 


W. R. WILSON DENIES 
REO MERGER; POINTS 
TO STRONG POSITION 


Detroit, April 8.—William Rob- 
ert Wilson, general manager, to- 
day issued an emphatic denial to 
the reports that the new manage- 
ment is negotiating or contem- 
plates a merger with any other 
company. 

“Reo could gain nothing from 
such a merger,” says Mr. Wilson, 


|The company is and will continue 


to be independent in fact as well as 
name. Our production ranges frony 
the high price models down to the 
popular priced units. It can take 
care of 93 per cent. of commercial 


car requirements and has built up 
a varied line of buses. 
“Further, the company enters on 


Editorial: “Business Revival” 
Page 4 
Ask Us to Tell You....... Page 4 


Association of Maryland show. 
This increase is particularly no- 


| ticeable in the counties outside of | 


W|/the same month of 1929, figures] ;,,...,4.; : s48 a 
399,321, as compared with 439,000 in| compiled by the Automobile Trade | increasing competition of 


the first three months of last year. | fered by the chain accessory 


|supply stores, the Automotive 


Calendar of Coming Events 
Page 4 


this new period of development in 
an enviable financial position. Of 
total assets of $33,964,140 as of De- 


FORD PLACES BIG ORDERS 


| Baltimore city, the total last month| Daily News has conducted a 


cember 31, 1929, Reo reported $22,- 


New Dealer Appointments. Page 6 
688,497 as current assets, as against 


Financial News Page 7 


FOR MIDWESTERN STEEL being 511 new truck sales, compared 


| with 370 for the same month last 
- |year. In the city the figures rose 
Youngstown, ©O., April 8.—The/| from 218 in March, 1929, to 300 last 
Ford Motor Company is placing | month. 
heavy steel tonnages with a number | 
of district makers, including Re- | 
public Iron and Steel, Empire Steel | . 
Corporation, Sharon Steel Hoop and| Toledo, O., April 8.--Employment 
with fabricating interests. jin fifty-one major plants, mainly 
Benefited departments, producing | automotive, in the week ended April 
sheets and strips, are accelerating | 4, totaled 27,285 workers, an increase 
roduction schedules. The outlook | of 349 over the preceding week. 
or April is improving in this dis- | This compares with 46,853 for the 
trict. corresponding week of 1929 


TOLEDO EMPLOYMENT GAINS 


survey of both dealers and 
distributors in a number of) 
cities. 

The first response to this survey 
indicates that the dealer can meet | 
| this competition through the chan- 
| nel of the service he is able to pro- | 
| vide and which the chain store does 
not give. 

As to whether the dealer is suffer- 
ing to any great extent from the | 


| 





(Continued on Page 10) 


Engineering News: New Products 


; Page 9 
U. S. Business Chart..... Page 10 
WHOLESALE 
Clinic Boosts in Johnstown, Pa. 
Page 8 
MERCHANDISING 


Dealer Helps for Spring..Page 11 
REFERENCE TABLES 
Cumulative Passenger Car Regis- 

tration for February 
Pages 8 and 9 
Pasenger Car Equipment. .Page 6 


All offices of the Automotive Daily News will be closed all day on Saturday, April to September, inclusive. 


current liabilities of $2,716,719. This 
is a ratio of nearly 10 to 1, as com- 
pared with 5.5 to 1 at the close of 
the previous year. 

“This favorable record is the re- 
sult of the high type of manage- 
ment which Reo has enjoyed since 
| its incorporation in 1904 and the 
company is committed to a continu~ 
ance of its high standards and poli- 
cies. Finally, the company has 
built up a strong, loyal ‘and suc- 
cessful district dealer organization, 


(Continued on Page 2) 
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W.R. WILSON DENIES 





(Continued from Page 1) 


which we think essential to the a 
manent success of any company 
the motor car industry. 

“Reo, therefore, already enjoys all 
the advantages usually 
with merger operation. I can see 
no benefit to Reo from a consolida- 
tion with any other company and 
no such consolidation is contem- 
plated by the officials. 

“A voting trust has been set up 
to insure the continuance of sound 
management policy. with three vot- 
ing trustees: Richard H. Scott: 
William Robert Wilson and Donald 
E. Bates. The trust will run to 
December 31, 1932. and might be 
characterized as a “three year 
proxy’—the stockholder retains all 
nis rights. except that for three 
years he grants the voting power 
only to these three trustees.” 





AUTOMOTIVE 
and 
AIRCRAFT PRODUCTS 


THE G & O MANUFACTURING CO., 


New Haven, Connecticut 


United States to enable one country 
to reach into the other to prosecute 
motorists wanted for breaking laws 
on foreign highways was announced 
by the Hon. George S. Henry. pro- 
vincial minister of highways of On- 
tario. Speaking before members of 
the Hamilton Auto Club at the an- 
nual meeting. Mr. Henry said that 


CANADA SEEKS RECIPROCAL 
LAWS WITH UNITED STATES 


Montreal, April 8.—International 
legislation between Canada and the 








One franchise 
One showroom 
One overhead 


but 


Four lines of cars 
Four great markets 
Four profit fields 
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and the cooperation o 


STUDEBAKE 


America’s Friendlies 
Factory 


$1795 to $2595 
. $1345 to $1695 
$1135 to $1415 
$895 to $1125 


President Fight ....... 
Commander Eight and Six 
Dictator Eight and Six . . 
Dynamic New Erskine Six . . 


All Prices at the Factory 








REO PLANS MERGER 


associated | 


| At 500,000 


ED LANZ TO REPRESENT 
AUTOMOTIVE DAILY NEWS 
IN INDIANA TERRITORY 


New York, April 8—The Automo- 
tive Daily News 
is pleased to an- 


nounce the ap- 
pointment of Ed- 
ward A. Lanz as 
district circulation 





manager for the 
state of Indiana. 
In addition to 
Indiana, Mr. Lanz 
will also represent 
this paper in 
twenty-seven 

Edward A. Lanz Counties of Illi- 
nois. 


DISTRIBUTION DATA 
INCLUDED IN CENSUS 


(Continued from Page 1) 
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sive statistical information is avail- 
able concerning marketing. 

The average output per worker 
|in production has increased 85 per 
cent. since the beginning of the 
| century and 34 per cent. since the 
|} termination of the World War. No 
| comparable figures are available to 
| Show the changes in efficiency in 
| distribution, but the fact that pro- 
| duction is taking a smaller and dis- 
{tribution an _ increasingly larger 
| Share of the consumer's dollar than 
| before the war would make it ap- 
| pear that distribution has not in- 
|creased in efficiency so rapidly as 
| production. . 
| In justice to our distribution sys- 
| tem, it must be stated, however, 
|that in many cases the increased 
‘cost of distribution may be at- 
| tributed to better service, which is 
|mow being rendered. Nevertheless 
there must be some relation between 
this situation and the fact that. 
while abundant data are available 
regarding production, there are few 
| dependable statistics covering the 
field of distribution. Thus the big 
| question confronting the business 
|man is how the supplies in all lines 
|; of merchandising can be speedily 
and economically distributed to the 
| consumers, eliminating waste and 
| unnecessary expense. 

Until adequate information is 
available it is wholly impossible to 
know the many diverse elements of 
distribution, their operations and 
| deficiencies. There have been. some 
|data gathered by governmental and 
private agencies on distribution. put 
the work has been restricted in 
scope, with the result that there 
never has been a complete picture 
presented. 

For these reasons 
others the first nation-wide census 
‘of distribution, now being taken. 
has created widespread interest in 
the business world. through whose 
|; demand Congress has provided for 
this study by the Bureau of the 
Census, which already has arrayed 
an army of workers to gather the 
| basic facts concerning the vast field 
of distribution. 

The work is confidently expected 
to develop important and _ useful 
knowledge affecting the economic 
life of the country. Rough guesses 
} concerning such elementals as the 
|number of merchants in operaticn, 
and their total] volume of business. 
will be supplanted by “cold figures.” 
Since the survey is being conducted 


and many 


by the Bureau of the Census, auto- 
mobile dealers need have no hesi- 
tancy in answering the questions 
because there is not the slightest 


chance that the confidential infor- 
mation they give will be disclosed 
They are protected thoroughly in 
this particular by the law, which 
requires that such information shall 
never be revealed by the Bureau of 
| the Census, not even to any other 
| government bureau or department. 

Since the census is being taken 
| at the behest of the business world 
and every individual organization is 
merely a unit in the whole struc- 
ture which is being measured. the 
| Bureau of the Census is confident 
that generous co-operation will be 
| accorded it in the work, and hopes 
|} the 1930 census of distribution will 
| present a thorough picture of the 
subject and its many parts. 

It is realized that one difficulty 
| may lie in the fact that the infor- 
; mation possessed by retailers, whole- 
|salers and others may be scant 
However, it is certain that the cen- 
| sus will compile valuable informa- 
tion, and, moreover, will prove a 
devendable basis for getting addi- 
|tional and comparative material 
which will prove helpful in the 





|!solving of the distribution prob- 
lems. 





April Output Estimated 


‘ments as 


average is around 60 per cent. 


' manager 


INDIANAPOLIS PLANTS 
BOOST PRODUCTION 


(Continued from Page 1) 


|about $18,000,000 during 1930. In- 
| direct effects are expected to reach 
much broader fields. 

Local automobile factories con- 
tinued to operate on even schedules, 


Units; Up 25% 


(Continued from Page 1) 


manufacturers are at their 1929 
levels, indicates that the heaviest 
losses are being sustained by the 


medium priced cars. Marmon’s employment remaining 
_ The retail sales returns are be-| at about the same figure, although 
ing watched very closely by the in-|resumption of the five-day week 


in years have’ was announced. The company had 

been operating on a four-day sched- 
ule for several weeks in order to 
provide employment for a greater 
number of workmen. 

Three new open cars, a seven- 
passenger phaeton in the Big Eight 
line and a five-passenger speedster 
in the 8-69 and 8-79 line, were to 
be announced to the trade this week 
by the Marmon Company. Produc- 
tion at the factory is going steadily 
at slightly over 100 cars a day. 

John Tainsh. assistant general 
sales director of Marmon, is touring 
the northwestern states making a 
survey of conditions and discussing 
dealer and distributor problems 
with the sales organization. 

A much more cheerful aspect pre- 
vails at the Stutz Motor Car Com- 
pany’s factory here, the rising spirits 
of company officials indicating pass- 
ing of business clouds that have 
overshadowed the company’s oper- 
ations since early this year. Col. E. 
S. Gorrell, president of Stutz, re- 
turned to his office here late in the 
week after making an airplane trip 
to Los Angeles, San Francisco, Salt 
Lake City and Chicago. in which he 
covered about 5.000 miles and oon- 
ferred with practically all his deal- 
ers and distributors along his west- 
ern route. It is unofficially under- 
stood that negotiations for a merger 
of Stutz with some other company 

|have been practically abandoned and 
that Stutz will proceed without out- 
side assistance. 

Announcement of price increases 
on Stutz and Blackhawk models 
was made during the week. 

John Graham, president of the 
Weymann American Body Company, 
gave out the information that his 
plant is now manufacturing bodies 
for four automobile makers and is 
working at full time on a six-day 
week schedule. The Weymann type 
body has been tried out recently by 
several of the prominent higher 
peseed ” car  meemenees = 

reports for British India and the) SPlendid public acceptance, r. 
Dutch East Indies indicate that the Graham said, and prospects are for 


In-|@ great broadening of the Wey- 


stallment selling has .made less) ™ann market. ) J 
headway in po than in most of| Early new car registrations indi- 
the Oriental countries, installment | C@ted April would be the high point 
sales accounting for about half of 19 Sales so far during the current 
the business done by automobile Year. although the peak of the buy- 
dealers. Repossessions are relative- ing was not expected to materialize 
ly low in all the countries reviewe4, until well along in the summer. 
averaging less than 1 per cent in) 


many cases. FORD CO. TO OPEN LONG 


PHILADELPHIA EXPORTS BEACH BRANCH APRIL 18 
OF PARTS GAIN SHARPLY seattle 


dustry. In fact. not 
the manufacturers shown such in- 
terest in the registration returns. 
They are still holding production 
close to the actual retail demand 
and are determined that no over- 
production shall exist after the 
heavy spring buying Season 

While stockholders of automobile 
manufacturing concerns may show 
some concern at the reduced rate 
of output, as compared with last 
year, they can certainly rest assured 
tat their dividends will not be en- 
|dangered by such heavy readjust- 
were necessary in the 
closing quarter of last year. In- 
stead of showing losses, the manu- 
facturers can look forward to profits 
in the final period of the current 
year to offset the losses in the first 
quarter, in cases where such losses 
occurred. As a matter of fact, there 
may be some surprises when the 
financial reports for the first quar- 
ter are issued, in that they may 
make better showings than had been 
expected. 


TIME-PAYMENT SYSTEMS 
MORE POPULAR ABROAD 


Washington, Apri] 8—The time- 
selling system has been an 
important factor in the steadily in- 
creasing sales of automotive vehi- 
cles in our more remote markets, 
according to a Commerce Depart- 
ment bulletin just issued. This bul- 
letin which contains the results of a 
study of installment selling of au- 
tomobiles in Oceania, Asia and 
Africa shows that in these areas 
this method of doing business is 
now firmly established. 

In Australia and New Zealand, 
the bulletin shows, 75 per cent. of 
all automobiles are sold on the time- 
payment plan; in China the ratio 
is approximately the same; in Brit- 
ish Malava and the Philippines the 
figure is near 95 per cent., while 


Long Beach, Cal., 


other link in the chain of water- 

Philadelphia, April 8.— Exports front plants of the Ford Motor 
from the port of Philadelphia of |Company will be welded April 18 
motor parts amounted in 1929 to when the company opens its new 
nearly $20,000,000, it has just be- branch plant in this city. The Long 
come known through the annual Beach plant supplants the branch 


Dlant in Los Angeles. 

Construction of this branch is a 
step in the Ford policy of locating 
branches. whenever possible, so that 
they will be accessible to water 
transportation. Car and truck parts 
from the Ford plants at Edgewater, 


report of Richard Weglein, direct- 
or of the Department of Wharves. 
Docks and Ferries. This is one of 
the most phenomenal developments 
in the history of the port, achieved 
in a comparatively short period 

In 1928 the value of motor parts 


shipped from Philadelphia amount- N. J., and Chester, Pa., on the At- 
ed to the rather meager sum of lantic seaboard, will be transported 
$823,336, though this sum was con- in Ford-owned ships through the 
siderably in excess of previous years. Panama Canal, up Long Beach 
Then. in 1929, came the big for- Harbor and into a slip where they 
ward leap; an astonishing gain for will be unloaded directly into the 
a twelvemonth. transfer warehouse of the new 

branch. Loading and unloading will 
U. S. RUBBER APPOINTS be accomplished mechanically 


through the use of cranes and spe- 


cially designed conveyors. 


JOSEPH O'SHAUGHNESSY 


New York, April 8—F. B. Davis, 
Jr.. chairman and president of the 
United States Rubber Company, has 
announced the appointment of 
Joseph O'Shaughnessy as general 
of the tire department, 
with headquarters at Detroit. Mr. 
O'Shaughnessy has been assistant 
to L. D. Tompkins, who, in addition 
to his duties as a vice president and 
member of the executive committee 
of the company, has been general 
manager of the tire department. 


NEW STEWART-WARNER UNIT 
ORGANIZED AT CHICAGO 
Chicago, April 8—Organization of 
the Stewart Die-Casting Corpora- 
tion as a subsidiary of the Stewart- 
Warner Corporation is announced 
here. The new company will form a 
nation-wide distributing system to 
introduce a new line of aluminum 
household utensils which it has been 
producing for the past’ three 
months. Under the trade-marked 
name of “Stewart Cookware” the 
product will be sold through the! home, 67 Parke Ave. He was 
company’s sales branches as well as| years old. He was New York sales 
public utility companies and de- | manager of the Kelly Springfield 
partment stores, Tire Corporation. 


HARVEY 8S. FIRESTONE 
SPEAKS TO DEALERS 
Jacksonville, Fla., April 8—Har- 
vey S. Firestone was a visitor in 
Jacksonville Thursday, ona off 
long enough to impart just a little 
of his tremendous store of enthusi- 
asm and optimism to a gatherin 
of Firestone dealers at a meeting a 
the George Washington Hotel. 


OVERSEAS CLUB TO MEET 
PRIL 10, IN NEW YORK 
ss April 8.— The next 
meeting of the Overseas 
Club will be held, ac- 
cording to schedule, on Thursday, 
April 10, at 12.15 noon, in the Hotel 
Astor, Times Square, New York. 


New 
luncheon 
Automotive 


J. M. GRANGER DEAD 
New York, April 8—John McClave 
Granger, winner of the Croix de 
Guerre and the Distinguished Ser- 
'vice Cross in the World War, died 
on Thursday of heart disease at his 














AUTOMOTIVE DAILY NEWS, WEDNESDAY, APRIL 9, 1930 


= 





3 








New Engla 


GAINS IN MAINE, 
NEW HAMPSHIRE: 


Ford, Chevrolet Show 
Losses in Combined 
Tabulation 


EW YORK, April 8.—Commer- 

cial car registrations in the 
six New England states for the 
first two months showed a de- 
crease of 20.2 per cent., with New 
Hampshire and Maine the only 
ones showing a gain in that pe- 
riod. 

In February the showing in all 
states was better than the previous 
month, but in very few instances 
did the _ registrations show the 
Strength they did in February, 1929, 
over January, 1929. tabulations. 

Compilations for the six states 
show Diamond T, International and 
White as the only makes that in- 
creased sales over the first two 
months of 1929. Republic and Wil- 
lys-Knight held their own, while 
American-La France, Essex, Larra- 
bee, Paige, Selden and Willys had 
no figures for the first two months 
of 1929 for purpose of comparison. 

Chevrolet recorded gains in the 
various states as tullows: Maine, 
37.8 per cent.; Vermont, 6.8 per 
cent., while losses were shown in 
Connecticut, 21 per cent.; New 
Hampshire, 2.5 per cent.; Rhode 
Island 4.1 per cent., and Massa- 
chusetts, 23.7 per cent. 

Ford’s gain was in Connecticut 
with 18.2 per cent., while losses 
were recorded as follows: Massa- 
chusetts, 33.1 per cent.; Rhode 
Island, 10.9 per cent.; Maine, 36.8 
per cent.; Vermont, 3 per cent. In 
New Hampshire Ford held its own, 
showing registrations of 55 for the 
same period both years. 

The two months’ registration for 
New England compared with the 
same period last year, showing per- 
centage gain or loss, follows: 


NEW ENGLAND 


1930 1929 
4 - 


Gain 
Am.-La France. 
Autocar 
Brock.-Ind. 
Chevrolet 

Diamond T.... 


*2.1 
*20.8 
*12.6 

50.0 
*29.3 


*43.8 
*13.6 
*21.6 
41.3 
1.4 


> Pie 
International .. 
Larrabee 


Races aad 
eaekesaee ak 
*97.5 


Reo 
Republic 
Rugby 
Selden 
Sterling 
Stewart . 
Studebaker .... 
Whippet 
White 
I ag cs:0.00 
Willvs-Knight.. 
Miscellaneous. 


_ Se ptiaaga 80.0 
*30.0 
16.6 
*158 
*46.2 


Ky 


15 


bo 


Totals .. 2,601 


*Loss. 

The registrations for the various 
states for the first two months, 
compared with the same period in 


. 





d Truck Sa les Off | 


NEW TEXAS RULINGON 
TRUCK CARGO INSURANCE 


| goes 
| incorporated 


}ing to get 


1930 1929 -Gain 
Diamond T ...... 17 2 750.0 | 
Sarre 43 61 *29.5 | 
Seer 5 ia 4 
PMNs 6.0.50 vs.e.08 3 9 *66.6 
| eee 6 4 200.0 
a ere 246 8=208 18.2 
= @ oh ree 10 20 *50.0 
International 33 32 250.0 
ESTO viasvesvs 7 ss ae 
rrr 11 26 87.7 
Dt. 5% ca 68 400s 1 ata i 
|, a ew ee 1 1 7 
eee Eee 25 56 *55.4 
oo. | 1 
lO Sere 1 ia ae 
a eee 12 9 33.3 
Studebaker ....... : 7 a 
WHIMIIOD sca sccvces 1 7 *85.7 
AA 7 4 75.0 
(| ere 1 a3 = 
Willys-Knight 1 1 aid 
Miscellaneous 6 15 
I veikiks s ceas 602 657 *8.4 
*Loss 
MAINE 
Autocar pee pene 1 
Brockway-Indiana. 1 a a 
Chevrolet ....... 102 74 37.8 
OTe rrr ore 20 10 100.0 
rere 2 
WE «Fives veere 1 Py ; 
TAA rr 86 136 *36.8 
oR SY >: Se 3 2 50.0 
International 9 4 125.0 
Serer 2 1 100.0 
DEAS SK Ekehe anes 1 i : 
(| ere 13 3 333.3 
Ae 3 i eg 
Studebaker ....... 1 3 *66.6 
WRIDEC 2c cceee 1 mae - 
eres 1 oy 
Willys-Knight 1 1 
Miscellaneous 2 
"TOCGiIS ........-288 237 4.6 
*Los 
RHODE ISLAND 
1930 1929 Gain 
BUGOCAP  .nncccsccs 10 11 *10.0 
Brockway-Indiana. 1 om 
Chevrolet ........ 47 49 “3 
Diamonmea T ......- 1 1 
OT Te 15 44 *65.9 
BN inns wraiein eases 1 2 *50.0 
ae 1 5 *80.9 
Saree 82 92 *10.9 
 *) 2 ae 5 14 *64.3 
International 8 14 42.9 
OO RES 8 5 600 
I dices tue ain «ae 9 27 *66.6 
ay eee 9 3 200.0 
Miscellaneous 2 11 *s 
ER oa ck Wace 199 278 *28.4 
*Loss 
VERMONT 
1930 1929 Gain 
DPOCRWAY ..0cccess 1 ; a 
Chevrolet ......... 47 44 68 
SRO 9 19 *52.6 
ys | 1 4 *75.0 
ae 64 66 *3.0 
yt OR > SEE ee 7 10 *30.0 
International 8 14 *428 
Sa ae + 10 *60.0 
A eee 1 ‘eg 
6 ee 4 2 100.0 
White ; wate. a 2 *50.0 
Miscellaneous ..... 10 1 
Totals . 147 181 *188 
* Loss. 
NEW HAMPSHIRE 
1930 1929 Gain 
Am.-La France.... 2 ; 
Brockway-Indiana. 3 F 
Chevrolet 39 40 *2.5 
ON Ae 9 5 80.0 
TO a 2 
Ford Sy ee 55 
International 5 a 
ee 3 4 *25.0 
os 2 
Willys-Knight 1 ; 
Miscellaneous .. 8 
rg fee ata ox toes 121 112 8.0 





1929, showing percentage gain o1 
loss, follow: 
MASSACHUSETTS 
1930 1929 Gain 
Am.-La France. 2 yt : 
aaa 33 34 2.9 
Brock.-Ind. . 13 17 23.5 
Chevrolet ..... 261 342 23.7 
Diamond T.... 15 9 66.6 
I 87 130 *33.1 
| 11 a 
ID. 5 5%'n.6.5,0 © 13 17 23.5 
OS ee 9 G — 
See 562 840 33.1 
4) Gl. Sa : 53 85 37.6 
International .... 33 32 3.1 
Larrabee ...... 1 He oe 
a 5 a0: 6 33 48 *si3 
Ae 2 ee ai 
Le 44 101 56.4 
MOUNDS 2. wee 1 iP 
Ts <5 sees 4 = _ sth 
Sterling ........ 4 9 55.5 
Stewart ......-. 6 9 °*3353 
Studebaker 8 5 60.0 
Whippet ...... 8 14 *42.8 
a ee 27 23 17.4 
Wiillys-Knight.. 1 2 
Miscellaneous. . 6 25 
NE: so <0 0c 1,28 1,796 *28.5 
*Loss. 
CONNECTICUT 
1930 1929 Gain 
I ed a 3 2 50.0 
Chevrolet ........ 154 195 *21.0 


Totals 


*Loss. 


MACK TRUCK, INC., OPENS 
NEW CHICAGO SHOWROOMS 


Chicago, April 8 
Shopping district here will have its 
first motor truck showroom as a re- 
sult of the leasing of space, 80 by 
172 feet, at 218-222 South Wabash 
Ave. by Mack ‘Trucks, Ine. In 
addition to trucks, the company will 
also display its actors and other 
products. 

The g?round-floor premises, 
inally occupied by a large 
store, and more recently by a chain 
store establishment, will be reha- 
bilitated to make them suitable 
for the exhibit of commercial ve- 
hicles. Mack Trucks, Inc., 
quarters in Chicago for both sales 


ty 
uf 


orig- 


'and service, are at 3200 Wentworth 


Ave. Occupancy of the new addi- 
tional showroom will be taken as 
soon as rebuilding of the downtown 
space is completed. 


book | 


The downtown | 


head- |. 


Austin, Tex., April 


8—Under a/| 


ruling of the attorney general's de- 


partment of the 
which has been 


adopted 


Texas, 


by the 


State of 


motor transportation division of the 
Railroad Commission, the Texas law 


has been construed 


only class of motor 


to hold that the! 
truck operators 


required to carry insurance on car- | 


are 


those operating between 
towns, 


regardless of 


the class of towns traversed between 


terminals, and 
operating between 
towns and between 
town and an unin 


that 


motor trucks 
unincorporated 
an incorporated 
corporated town 


are not required to carry such in- 


surance. 
A delegation of t 


ruck owners has 


appeared before the Railroad Com- 
mission and representatives of the 
attorney general's department seek- 


insisting that all 
should be required 
insurance and that 
ing is discriminato 


a reversal of his ruling 


truck operators 
to carry cargo 
the present ru!- 
ry. 


I. H. C. SALES IN DOUGLAS 
COUNTY SET RECORD 


Omzha, Neb., 


Avril 


8.—More In- 


ternational trucks have been sold in 


Douglas county, 
Omaha is the 
January 1 than 
the entire year of 


Neb., 
county 
Ww 


of which 
seat, since 
ere sold during 
1929, according 


to W. H. Bedford, truck manager of 
the International Harvester’s Oma- 


ha branch. Thir 
tionals were sold tc 


{month. 


ty-six Interna- 
» one buyer last 





in First Two Months 





Along the 


Bus Routes 








New York, April 8.—A new bus 
service between New York and Phil- 
adelphia, operating with railroad 
reliability, has been started by the 
Jersey Central & Reading Trans- 
portation Companies, subsidiaries of 
the Central Railroad of New Jer- 
sey and the Reading Company. They 
provide six 


the service will be increased when 
equipment is available. The buses 
start from the Central Union Bus 


Terminal, 43d Street and 8th Ave- 


nue, and from the Reading Ter- 
minal in Philadelphia, at 8, 10, 12, 
2, 4 and 6 o'clock daily. The buses 
will provide only interstate service 
and will stop at Elizabeth, Roselle, 
Cranford, Westfield, Plain - 
field, Dunellen, Bound Brook and 


Somerville in New Jersey. 


Trenton, N. J., April 8.—The Sen- 
ate has passed the McAllister bill, 
authorizing traction companies to 
substitute buses in whole or part 
for street railway service, with the 
appreval of the Public Utilities 
Commission. Under the provisions, 
the municipalities involved would 
have no say 


Boston, Mass., April 8—A new 
combination of motor coach and 
rail service has been established by 
the Boston & Maine Railroad and 
the New England Transportation 
Company, its motor coach subsidi- 
ary. tor the benefit of school chil- 
dren. This is to enable them to 


round trips daily, and | 


| visit Concord, Lexington, Bunker 
Hill and other points of historic 
| interest in metropolitan Boston. The 
service is available during April and 
May and provides for half-fare for 
groups of twenty or more children 
from their home town or embarka- 
tion point to Boston, with a five 
and one-quarter-hour tour of Bos- 
ton, Arlington, Cambridge, Lexing- 
ton and Concord. The service is 
available from points as far away 
as Portland, Me.; Plymouth, N. H.; 
White River Junction and Bellows 
Falls, Vt., and Hoosick Falls, N. Y. 


Richmond, Va., April 8 (UTPS).— 
O. S. Caesar, president of the Grey- 
hound Corporation, a minority stock- 
holder in the national motor bus 
transportation system operating as 
Greyhound Lines, announces that 
gross passenger revenue for Febru- 
ary was $382,126 agatnst $350,568 for 
February, 1929. an increase of 9 per 
cent. Revenue per bus mile was 29 


cents against 2b cenis. 

Waterloo, Ia.. April 8—The Fort 
Dodge, Des Moines and Southern 
Transportation Company has filed 


permit to operate a 
bus Hine between Waterloo and 'To- 
ledo and Tama. The company is 
now operating three buSes daily be- 
tween Waterloo and Des Moines via 
Hudson, Reinbeck, Grundy Center 
and Marshalltown. The railroad 
commission has set April 3 for hear- 
ing on the new petition. 


petition for a 








New Stewart ! Ton 








The Greatest Dollar for Dollar 


— 


a 


ONDER 
BREAD 





Truck 


Value ever offered in Truckdom 


The New Stewart 1 ton truck is the sensation 
of the year in truckdom. Everywhere storms 
of approval have greeted its appearance, its 
performance and its long list of outstanding 
mechanical features formerly found only on 


costly trucks. 


Stewart quality sold at so low a price. 

People who. said it couldn’t be done are 
admitting that Stewart did it. 
deviation from the usual 
Stewart quality yet a price 
The 
same quality that has long 
marked Stewarts as “America’s 


that is unprec 


Never before 


edented. 


model. 


has genuine 


Not one 


he 
Wow 


same perforn 





\ 


MOTOR TRUCKS 
STEWART MOTOR CORPORATION 
Buffalo, N. Y. 

Export Branch: | BROADWAY 


(Dept. 17) New York City, U.S.A 


Cables: Stewartruk, New York 
Codes: Acme, Bentley 


MODELS 

BEVEL AXLE WORM AXLE 

1 ton 4 Cylinder 2 ton 6 Cylinder 
$695 $2290 

1 ton 6 Cylinder 2% ton 6 Cylinder 
$795 $2690 

114 ton 6 Cylinder 3 ton 6 Cylinder 
$1295 $3290 

114 ton 6 Cylinder 314 ton 6 Cylinder 
$1495 $3690 

2 ton 6 Cylinder 5 ton 6 Cylinder 
$1695 $4990 

212 ton 6 Cylinder 6-7 ton 6 Cylinder 
$1990 $5700 


the results they are getting, 


Greatest Truck Value” is embodied in this 
From radiator to 
honestly rated truck built by exclusive truck 
makers entirely of truck parts. 


tail light an 


Stewart owners know by experience that the 
average life of a Stewart is 5 years or more. 
Ask the Stewart owners in your community 


Expect the 
nance, the same long life at 
low operating cost from the 
new Stewart one ton. You 
won’t be disappornted. 


SPECIFICATIONS 


ENGINE 


bore, 


cylinder truck motor, 3%” 
Six cylinder motor 


Four 
t'.” stroke. 
at extra cost. 
CARBURETOR-—-Latest Stromberg 
accelerator pump, fuel economizer 
air cleaner. 

IGNITION 
distributor 
GENERATOR 


wilh 
and 
driven 


Delco-Remy—engine 


Deleo-Remy—direct gear 


driven also Delco-Remy starter with 
Bendix gear shift. 

TRANSMISSION -4 speeds forward and 
one reverse. Shafts mounted on annu 
lar bearings. . 

REAR SPRINGS—50” long, 242” wide, 
bronze bushings, I! leaves. 

REAR AXLE—Truck type, heavy § cast 
housing. Meavy type differential mount 
ed on ‘Timken roller bearings. Strong 
enough for dual wheel equipment. 

BRAKES—Four wheel Bendix. 

WHEELBASE— Standard wheelbase 1350”, 


Special 120”; at extra cost 110”, 


ALAA A A EP SNE SELES A SPIE VIE EES BE OE SA RE BAI MEE SOL PC 
Stewart Trucks have won—By costing Iess to run 
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nen LORRAINE LAMPS 


QUESTION: Can you tell 














WEDNESDAY, APRIL 9, 1930 light called the Lorain, which can | 
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ADVERTISING AND BUSINESS HEADQUARTERS | D. G. A., Waterloo, Iowa. 
2716 Graybar Bldg., New York, N. Y. Telephone LEX ington 6383 1 ANSWER: You mean the Lor- 
Barry A. Tarantous, Business Manager J. Edward Schipper, Eastern Manager. lraine. This is manufactured by the 


George M. Slocum, Manager Detroit Bureau, 427-8 Fisher Building, Detroit, Mich., | 7 orraine Corporation of Chicago 


phone Empire 3500; Willard R. Cotton, Western Manager, 333 North Michigan Ave., 


Chicago, Il., phone Central 5936; Metz B. Hayes, New England Manager, Little Build-| Which was recently taken over by | 
ing, Boston, Mass.; Blanchard, Nichols & Coleman, American National — Sen | the Van Sicklen Corporation of El- 
San Francisco, Cal.; Lincoln Building, Los Angeles, Cal.; 1037 Henry Building, Seattle, | ¢ ring opera- 
Wash. Address ALL advertising and business correspondence to 2716 Graybar Puilding, ge = pore ee gg He a 
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350 Hudson St., New York, N. ¥. me Telephone CAN al 1000 SPEEDOMETER ADJUSTMENT 
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, 7 . , formula for resetting a speedometer 
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. : m1. : . | traveled and it is not worth reset- | 
business is under way. This upward tendency is' ting a speedometer to compensate 
As a matter of fact the av-| 


gradual, from the low spot that existed about the first of | for it. 


. ° » . erage driver lets his tires get soft} 
the year, following the fall collapse of the stock market. in service and this condition makes| © 


There need be no regrets that the upswing is gradual. just about as much difference as a} 
change from standard to oversize | 


That is the healthiest sign in the whole situation. If there makes. 
had been a violent reaction from depression, we could expect FORD PRODUCTION- 


a secondary reaction downward. As things stand, the re-| @uEsTION: Can you tell me| 


eovery is building on a solid foundation of actual accomplish- what rate of production the Ford | 
ag : »? nal : ies : “es ee. 7 otor Company is running on at| 
ment and it will go forward slowly but surely to reach a) tye present time and if it is the 


definite status of normal prosperity. | record for all time? 
January business, for which we now have pretty com- W. E. P., Montclair, N. J. 


abnormal in point of business volume. The automotive in- 


selling. 


show a decrease by our industry under the almost unbeliev-| tended period. 


able record established in the first six months of 1929. How-| BUTTON YOUR POCKETS 


ever, last year the second half paid the penalty for abnormal | , Editor, Automotive | Def slicker” 
activity in the first half. The production work of the indus-|or confidence man is visiting motor 
2 truck manufacturers, representing 
, , himself as being connected with the 
year it dropped to a very low level, even for that normally) rectly organized baking corpora- 

tion and claiming to have offices in 
New York city, which we found to| 


try gradually decreased and in the last three months of the} 


slack period of the automotive year. 
From the present development of automotive business, pe untrue. 


there is every reason to hope that the last half of the year| nis individioa! 2 oom + Oe? 
will show an increase over production and sales for the same weighs about 165 pounds, wears a_| 
period in 1929. The dip during the final half will be normal, black derby, a medium weight tan 
in other words. Production and sales curves will be flattened | "ime informed us that he was in| 
out. There will not be the violent hills and valleys that the market for twenty-two motor | 
1 yee eae oer a rucks for a new plant whic e 
characterized these curves in 1929. ° _ | baking corporation had just taken | 
And if there is anything earnestly to be wished for in| over in Rochester. He is unusually 

cs, Ss + aa. Ae e oe , > aattasthas | well posted on the bakery and mo- 
the automotive business it Is this leveling off of activity to) Puck business and from a! 
a more nearly even line. We never shall achieve a complete | article on page 50 of the Bakers | 
] | Weekly, March 29, it is evident that | 
| he has victimized some bakery con- 


leveling. Ours is and always will be to an extent a seasona 
business, to which must be added the factor of style, making cerns. 
inevitably for up and down sales curves. And yet, taking | 





motor vehicles, the cause of producing safety under! 


modern traffic conditions seems pretty hopeless. Educa- | COMING EVENTS 








tional campaigns of the widest character are being con- 
ducted, yet still the toll of dead and injured mounts. We do APRIL 
not stop to consider the fact that in proportion to the growth 7-12—Asbury Park, N. J.—Automobile 


of motor transportation the list is shrinking. Indeed, we) 8- 9—Washington, D. C. American So- | 


ciety of Mechanical Engineers 


ought not to consider this side of the matter, but keep our pidstoth anniversary celebration. 
7 ° ° P ° i eal >it, ant: t ™ 
eyes fixed on complete elimination of all accidents. | © *"Sive Musivesrs. Aeronautic mesting 


The truth is that the motor vehicle found us utterly un-| y¢-27—Miee tele tae” international 
Automobile Show. 


prepared to meet the dangers it brought. Our streets and | 94.05 Gi\tiando° National Petroleum | 


; 7aVl° 7are ai ae ‘ aftfic Association meeting. 
highways were not laid out to accommodate motor traffic. #4-May 3—Henderson, N.C. Automobile 
now. 


If we could remake our city streets, completely divorce aaa 


pedestrian and vehicular traffic, we would largely eliminate) 1-10—Meibourne, Austratia, International 


accidents. Unhappily, any such solution is beyond economic Sule Uae tales of aioe 


Engineers, aeronautic meeting. 


possibility. We can only improve conditions by degrees. An | 95.9; Aipinters, 2eronautic: meeting. ac. | 


express highway here and another there, with, elimination oey cer Teming Materials ennual| 
of grade crossings, add something to safety. Wide streets %5-29—French Lick Springs, Ind, Society | 
ae ° ene . . ‘ motive ngineers’ summe 
to carry through traffic in cities, with pedestrian crossings meeting. re) 
lifted over or sunk beneath the vehicular level, will help. so-saly enone, Foland, Iptemetions | 


In the meantime our best chance of reducing accidents — 
lies in education and the best place to begin that is in the) 2-1:2—paris. France. Automobile Salon. 


primary schools, exactly as we are doing. Of course, we '**>—§padem, England. Olympia Motor 
might pass a twenty-first or twenty-second or what is it, pee eS eee 

’ ° ° . ° fs . -14—Cleveland, O. } or an > > 
amendment to the Constitution, forbidding traffic accidents. Covelané. ©. eter and Equipment 


17-22—Cleveland, ©. National Standard | 


But no, perhaps we had better stick to education. Parts Associtaion Show 


——————_—— —$—$—<———————==== 


Ask Us to Tell You— 


) THIS service department, The Automotive Daily 


“Of, By and For the Entire Automotive Industry” | News is actuated by the desire to help readers 
as a —$—————__—_——_—-: | solve their problems, whether these are merchandis- 


| ing, technical or in the field of general automotive 
350 Hudson St., New York, N. Y. information. We shall be glad to have our readers 
©. J. Elder, President. H. A. Tarantous, Vice-President. Alexander Johnston, Secretary.|ask us any questions pertaining to the automotive 


In some instances readers may desire information 


—-- , , ‘ iving | : 
what company puts out a driving | "ought maybe a notice in your |the House. 


paper would save some truck manu- | thi Pia 
being victimised, pene — —— on oa 
R..G. H., Buffalo, N. Y¥. ANSWER: The Parker bili has 
FEDERAL TRUCK NUMBERS 
QUESTION: Can you tell me the | 
| serial numbers of Federal trucks of | 


hence this letter. 


the 1928 and 1929 lines? What I| 
| want is what number did each year’s | 


plete returns, in the automotive field was about 17 per cent. PI ning OM mg nd be MF nog 
below that of the first month of 1929, which was altogether | is now proceeding at the rate of | 
8,500 units per day, including the | 
* . “ . . sé entire Ford organization. This is 
dustry scarcely needs reminding that the first half of 1929) not the record for an individual day. 
was a period of feverish production and highly intensive| We believe that on one occasion 

}some 9,400 units were turned out 


? : . P : ...|in a day, but it is pretty close to 
It is practically certain that the first half of 1930 will! record ‘production over any ex- 





After securing details, specifica- | 
‘ ° . A ° |tions and prices on twenty-two 
all factors into consideration, we venture to predict a| trucks and promising to have his 
healthier and on the whole. more satisfactory year in 1930 | Rochester manager visit our plant 
: - : ‘ |} the next day to help him decide | 

than we had in the record-breaking 1929. 'the proposition, he was taken to 
SEE co |dinner by a member of our sales | 

department and put up at a club| 

Safety Development for the night. The next day neither | 

a F : | his Rochester branch manager nor 

7 any one who reads the yearly accident lists involving] himself appeared at our plant and 


RUBBER SHOCK INSULATOR 


$0—Indianapolis, Ind. Automobile Race. 


which will require an expenditure of money to secure, 
and in such cases we shall be glad to get the desired 
data at the least posible cost, or shall inform our 
readers where they may obtain it most economically 
and expeditiously. 
In cases where the reader desire i i 

reply, we would suggest he inclose Ps por Pope mem 
and stamped envelope. 


|on investigation found that he had | bill has finally . 
me | checked out of the club and disap- | now Pag ga been passed and is 


? I saw sometime ago 
jthat the bill had been passed by 
but I haven’t noticed 


| hot come up for action in the Sen- 
ate. It is in’ the hands of the In- 
terstate Commerce Committee of 
|the Upper House. It is somewhat 
doubtful whether any action can be 
|taken until the December session 


| production start with. lof Congress 
W. M. T., Wichita, Kan. | PEERLESS SIXES 

spe t ANSWER: The Federal line for; QUESTION: Please advise us if 
to compensate for new tire equip-| 1928 began with the serial number they still make the Peerless six- 
| serial babs 7 1" began at| cylinder automobile, and if not 
, tal Humber Wwv2. /when did they discontinue it? 

ANSWER: Your question is not} 
very clear, but I presume that you} 


H., Springfield, Mo. 


| <PoVerets P. 
1 QUESTION: Can you tell me| ANSWER: Peerless still lists its 
are referring to the installation of |whether the Parker bus reguiation ' model 61 six-cylinder car. 


, ; versize tires. In this case the er- 
Business Revival ree in speedometer reading will run 


PN ee nigral all authorities are agreed that a revival of) only 3 or 4 per cent. of the milage | 



























... they help sell cars 


Buyers of cars are becoming more 
critical—keen selling and advertis- 
ing competition are educating the 
car buyer of today to demand mod- 
ern engineering achievements. 
Rubber Shock Insulators stand 
foremost among mechanical im- 
provements. No lubrication. (16 
less points to grease.) No wear 
and ensuing rattles or sidesway. 
Easier riding because road and 
torque shocks are absorbed. No 
adjustments. 





















. . . these are the advantages of 
Rubber Shock Insulators that help 
sell your cars. Rubber Shock In- 
sulators are standard equipment 
on the cars whose emblems appear 
at the left. 





CORPORATION 
BRIDGEPORT, CONNECTICUT 





RUT] 8) oy) ae 


Shock Insulators 





BS a Tis 
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GIVE THE SPRINGS 
SOME ENGINEERING 
CO-OPERATION TOO 


Smooth rides are expected from springs. But think what happens to them! They leave the fac- 
tory properly designed — properly lubricated. But from the minute the car takes the road, springs 
work in drenching showers; in clouds of dust. Tests prove what happens. Spring oscillations are 
increased 60% by water lubrication — decreased 40% by corrosion . . . Long-lasting smooth 
rides? Impossible! 


Now — here is some real engineering co-operation for springs. Anderson-Ajax Steel Spring- 
Covers. They protect the springs — keep them in even and constant lubrication . . . keep out 
water, dirt, and rust . . . for good. 


Springs on many 1930 cars are getting Anderson-Ajax co-operation... Among them, Nash: 
twin-ignition 8, Nash twin-ignition 6, Peerless, and Cadillac V-16. Anderson Manufacturing 
Company, 155 Sidney Street, Cambridge, Massachusetts. 

Distributed to automobile manufacturers from the factory at Cambridge, Mass. Detroit office, Mr. George H. 


Hunt, 2-244 General Motors Building. Sold and serviced to the wholesale and retail trade by three thousand 
Gabriel distributors the world over. 








A\N DERSON - Ajax 
Steel SPRING COVERS 
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New Dealers 








Passen ger Car Equipment 


and Accessories 
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2 s eo = 
MAINE NAME AND FI er § = i 21S Min® = » | & Fy 
Nash—C. A. Gagnon, Van Buren. MODEL e a a - M ‘ gE 58 al | = & os . =" “eo 5 < & “ 2 : “5 
© aa . — 2 
MASSACHUSETTS gs 2/3, F/8F §/ 88 Sits Flee Siig FF) s 22 G2; 8 83 
Durant—Fred R. Carpenter, Lynn; | _ |} w Oo | me mi | DBe Ps mes 2 | DM > lek ND | nM SS x mm a -) B ne 
Mac’s Olds Company, Ludlow; Whit- a sania iam acai ner me 
Oey treet ear aeentan, West eide|A4burn 8-95 | Ste —|K-S Ele | Cha USL | Mot-M Cas | GR —|Mur Ind|Ind — /*Gla | Bale Bale | Day —_—Lov 
Motor Company, West’ Springfield.| Auburn 6-85 |Ste —|K-8 Ele | Cha USL | Mot-M Cas | — — | Mur Ind | Ind — |*Kel | Bale Bale | Day Lov 
MICHIGAN Auburn 125 | Ste — | K-S Ele | Cha _ USL | Mot-M Cas | GR — | Mur Ind | Ind —/|*Gla | Bale Balc | Day Lov 
- ‘tienen 5 Kureell Redtord: Blackhawk 6 Ste Borg | Mot-M DR | Cha Pre | Mot-M Cas | Lin Lin | Val Ind | Ind Kok] — | Buck Buck | K-H “Lov 
Minielly Sales and Service, Wyan-| Blackhawk 8 | Ste Borg | Mot-M DR | Cha Pre | Mot-M Cas | Lin Lin | Val_Ind | Ind Kok |— | Buck Buck | K-H_ Lov 
dot. — Buick 40 | AC —{|K-S~ Her | AC Ex | AC Yes | Tern Tern | Duc DR/|DR —j|— |— — | K-H Lov 
Marmon-Roosevelt—Harper Sales | Buick 50 | AC — | K-S Her | AC Ex | AC Yes | Tern Tern | Duc DR | DR —|— |— — | K-H Lov 
and Service, Chelsea. Buick 60 | AC —|K-S Her | AC Ex | AC ___Yes | Tern Tern | Due DR|DR  —|— | — — | Ko Lov 
MINNESOTA Cadillac _| AC Jag | Nag DR | AC Ex | AC _Cas | Tern Tern | Duc Own | Hal DR /[*Kel | USE USE | K-H Lov 
toons pe Auto Gompens, Chevrolet ; AC —|— DR | AC *Wil | Safe T — | Fis — | Duc DR | DR — |*Own|tOwn Own |— | —_ 
uae Gumsens Pnceen: toe | ree oO | AC Ster | Mot-M ie | AC Wil | Mot-M Cas | AWS AWS | Duc “Hal |*Hal Per |— | NM NM | Motow Hou 
son Brothers, Gatzke: Strut Motor Chrysler 77 | NE — | Mot-M_ Ele | AC Wil | Mot-M Cas AWS AWS | Duc *Hal | Hal Per | — NM NM | — Lov 
Company, Marshall. Chrysler 70 |NE —|— Ele | AC Wil | Mot-M Cas | AWS AWS | Duc *Hal | Hal Per|— | NM NM | — Lov 
MISSISSIPPI Chrysler 66 |NE —|— Ele | AC — | Mot-M Cas | — —i Duc —|Ba —|— | — ee = 
77 <a ligar ts — De Soto 6 NE — | Mot-M Sha | AC Wil | — —|-— — | Duc *Hal *Hal —/|— | Yes Yes | Motow Lov 
Nash—Dolin’s hn Biloxi. De Soto8 | — —|Mot-mM —!AC Wil | Mot-m — | — —|Duc Hal| Hal —/— | Yes Yes | MotoW Lov 
. me a A Dodge Six NE — | Mot-M NE | AC Wil | Mot-M  — | — —j|— ‘Hal |*Hal —|— | Yes Yes | — Lov 
Nash—French-Ahues Motor Com-| Dodge Senior 6 | NE  — | Mot-M NE|Cha Wil | Mot-M_ — | GR GRj;— ‘Ind |*Hal —|]— | Yes Yes | — Lov 
—) See Dodge DD |NE — | Yes —j|Cha Wil !Mot-M — | — —|— Hal |— —|— | Yes Yes | — Lov 
NEBRASKA Dodge 8 NE — | Yes ~- | AC Wil | Mot-M — | — —{— Hal | — —|— Yes Yes | — Lov 
Durant—Frank Fiese. West Point.} Durant 6-14 | NE No | Mot-M Ele | AC USL | Yes No | — —j— Cor |— —-|—- j—- —i—- Mon 
aa Nash Company, Durant 6- al __| NE _No | Mot-M Ele | AC USL | Yes DR | — ~ |= Cor | — se — ee | i Mon 
ae , . 2 Elear 6-75 Ste — | Mot-M Sha | Cha USL | Mot-M Cas | — — ; Mur Hai | Hal —|— Ste Ste | K-H Gab 
NEW HAMPSHIR Elear 8-95 , Ste — | Mot-M Sha | Cha USL | Mot-M Cas | — — |Mur Gui | Gui —/|— | Ste Ste | K-H Gab 
Nash—W. E, Fellows, Dover. Elcar 8-96 | Ste Borg | Mot-M Sha | Cha USL | Mot-M Cas | — — | Mur Hal Hal —|— | Ste Ste | K-H Gab 
NEW YORK asc “0 | Ste Borg | Mot-M Sha | Cha USL | Mot-M Cas |; — — | Mur Hal | Hal —|— | Ste Ste | — Gab 
Durant—Cohocton Valley Garage bee oe Ste Borg | Mot-M Sha Cha USL | Mot-M Cas | Yes — | Mur Hal | Hal —|— | Ste_ = Ste | Yes Gab 
Company (distributor), Cohocton; | ©SS€* ______| Ste _——-- | Mot-M_ Ele | AC Ex | Mot-M — | — —|— JB | Yes —{!— | Own Own | MotoW Mon 
Peerless Motor _* _ Elmhurst; | Erskine 53 Ste —-—\|ae va|(—. Weal meee M eR aa. Ind 1 aaa --|No |¥Eat Eat | K-H Lov 
Air-Way Motor Sales Corporation, | fF, ms ne ————— ——__——_— -_—— eae reer en ete 2 AE ao 
Brooklyn; Stein Brothers, Glendale; Fod A | Ste Poet. TE i a. 2 eee ee Se ae ee 
Claude B. Benedict, Eagle Village; | Franklin 145-147 | NE Jag | King  Yal | Cha —j— Cas | GR GR *Duc. JB | JB — | Kel | Gen Gen | MotoW Wah) 
Spaneen Johnevon, Eotvay: Renew o. Gardner 150 Ste *Borg | Mot-M DR | Cha Pre | Mot-M Cas | Opt ‘Opt |fDitz Cor | Cor —|— | — — | MotoW Lov 
aon? Syracuse; Edward J. Voll, | Gardner 140 Ste *Borg | Mot-M DR | Cha Pre | Mot-M Cas | Opt Opt |*Ditz Cor | Cor —|— |CG CG | Motow Lov 
+ tg tai. _ | Gardner 136 Ste *Borg | Mot-M DR | Cha Pre | Mot-M Cas | Opt ' Opt ‘Ditz Cor | Cor —/— |CG CG | Motow Lov 
armon-Roosevelt—F. L. Ander —— ies <a ‘ = 
son. Catskill. Graham Stan. 6 | NE — | K-S Her | Cha Wil | Mot-M — | GR GR | — Hal | Hal —|— | Ste Ste | MotoW Lov 
— | Graham Sp. 6 NE —/|K-8 Her | Cha Wil | Mot-M — | GR GR '— Hal/|Hal —/|— | Ste Ste | Motow Lov 
Graham Stan. 8 | NE — | K-S Her | Cha Wil | Mot-M Cas | GR GR | — Hal | Hal —|— | Ste Ste | MotoW Lov 
KEY TO ABBREVIATIONS Graham Sp. 8 =| NE —|K-S Her |Cha _— Wil | Mot-M Cas|GR  GR/|— Hal | Hal —|— | Ste Ste | MotoW Lov 
USED IN THIS TABLE Graham Cust. _8 NE Ster | K-S Her | Cha Wil | Mot-M Cas | |— —i|-— Hal | Hal —|— Ste _ . Ste | Motow Hou 
: Hudson 8 _| Ste — | Mot-M_ Ele | AC Ex | Mot-M — | — —|— Ral | — —|— | Own Own | MotoW Wahl 
GENERAL Hupmobile H Ste —|Ster Ele |Cha Wil | Mot-M Cas | — — {Val Hal |Hal —/— |— — | K-H Mon 
*In addition to its regular line Oldsmo- Hupmobile Cc Ste — | Ster Ele | Cha Wil | Mot-M Cas |*Yes *Yes | Val — | Hal —|— = — | K-H Mon 
bile also otters de luxe line. Be axe Hupmobile S$ Ste — | Ster Ele | Cha Wil | Mot-M Cas | — — | Val —|— —|— {|— — | K-H Mon 
2 s: Six vhee ( ~E- e $$ —_—— — = ——— SSS 
ce tires and tubes), two wheels carried Jordan Mod. 8G | Ste Ster | Nag Her | Cha Wil | Nat NE | GR — | Dit Ind | JB —|— | Eat Eat | K-H Hou 
in front fender wells and soourely loches Jordan Mod. 8T | Ste Ster | Nag __—Her | Cha Wil | Nag —|— — | Dit Ind | Ind —|— | Eat Eat | K-H Hou 
, chromium-plate eadiam . sr: — ao es “eae ——————————e —— — - — = ee a a 
Seat apring boots. folding trunk rack at | Kissel 6-73 “AC Yes | K-S Ign | AC Wil | AC Cas | Yes Yes | Duc Sto | Ryan — | Per | Bad Bad | — Lov 
ge Be Fe Eee |AC Yes K-S Ign | AC Wil | AC Cas | Yes Yes | Duc Sto Ryan — | Per | Bad Bad | — Lov 
sheet metal is more harmonious than is Kissel 8- -126— | Ac Yes |K-S Ign | AC Wil | AC Cas | Yes Yes | Duc Sto! Ryan — |Wahl| Bad Bad | Day Lov 
oe oe Ld [1 Nag DR _'| AC Ex | AC Cas | Tern ‘Tern | Duc Own | Hal DR |*Kel | USE USE | K Lov 
SPEEDOMETER Lincoln ; NE _ Tho | K-S Her | Cha ——s Ex | — Cas | Cuno Yes | Duc Own | Own Own) — ; Bif Bif | Ow. — Hou 
AC--AC Spark Plug Co., Flint, Mich Marmon Eight-69 | NE — | Mot-M DR | Cha Nat | Mot-M —. AWS — | Val Cor | Cor Kok|— | CG CG Budd Wahl 
NE—North ve evurner. Speedometer Corp., | aarmom Eight-79| NE Ster | Mot-M DR | Cha Nat | Mot-M Cas! AWS GR Val Cor! Cor Kok|— |CG CG Day Wahl 
Chicago. : ‘| Mar.-Roosev'lt 8 | Ste — | Mot-M DR | Cha Nat | — — —|Val Vic | Vic —|— | Ste Ste |+Budd Lov 
Wal— Waltham Wateh Co, Waltham, |Marmon Big 8 | NE Ster ‘| Mot- -M DR | Cha Nat | Mot-M_ Cas | GR GR | Val_ Cor | Cor —|— |CG CG +Day Wahl 
“eben Marquetie (AC — | K-8 Her [AC Ex [— TAG Yes | Due DR [— |= [—- 1 K-HTo 
sOptional. soo Nash Tw. Ign. 8 | AC Borg |K-S  Blos | AG USL | Mot-M Yes | GR GR | Duc Hal | Hal —j|— | Eat Eat | Motow Lov 
pers Jaeger Watch Co., New York city. Nash Tw. Ign. 6 | AC — | K-S Blos | AC USL | Mot-M — | AWS — | Duc Hal | Hal —i|i— | Ste Ste | MotoW Lov 
Fr Eee Maven. Soo Fal... vek oy. |e |ac —/K-S Blos| AC USL | AC —|— —|Due JB | JB  —|— | Ste Ste | MotoW Lov 
Y linney-Wai » ew . a os ‘ a . ae —— a ees ee — acid at 
ter= Sterling Eleetrie Glock Corp, New | Oakland 8 |NE  —[K-S DR | AC wil | — — |'Fis ‘Fis | Duc DR | Gui — | — Own Own | MotoW Lov 
sho, Ss th ‘Thomas Electric *Oldsmobile — = | K-S DR | AC Wil | AC — {Ten Resse! Duc DR | ee ie Cases Own Own | Motow — Lov 
—— on a Waltham, | Packard 726-733 | NE Jag | K-S” BS |Cha  Pre~ | Mot=1 M Cas | Own Yes | Va! Own | Own 7Yes| Ke! | Cen - Yes |7Yes Own 
- FUEL GAUGE Packard 740-745 | NE Jag | K-S BS | Cha Pre | Mot-M Cas | Own Yes | Val Own | Own +Yes! Kel | Cen Yes |tYes Own 
Bos—Boston Auto Gauge Co. Pittsfield, | Peerless Mast. 8 | AC Ster | Mot-M BS | Cha wil | Mot-M Cas | GR No | Val Gui [Cor —) — Gen Gen | Day Lov 
> Peerless Cust. 8_| AC Ster | Mot-M BS | Cha Wil | Mot-M Cas |GR No Val Gui Cor — | — | Gen Gen | Day Gab 
KS—King Seeley Corp. Ann Arbor, Mich. | Pierce-A., C, B, A NE Wal | Mot-M Ele | Cha Wil | Mot-M NE | — —{— Aga | — —|— |Eat Eat | S- -H ‘Hou 
Licto-M—Moto Meter Co., Inc., L. I. City. Plymouth ‘NE —|Roc Sha |AC  Wil|— -.—i— —T Duc *Hal "Hal —|— | ca ca |K-a 
E sse, ; es - re ys — — ——— — 
Roe-Rochester Mig. Co., Rochester, N. ¥. | Pontiac {ac —/|K-S DR | AC Pre | — — |*Pis *Fis | Due DR | Gui —]|— | Own Own | Motow Lov 
er ares Electric Clock Corp., New Reo ‘15, 20, 25 Ste — |K-S *DR | Cha” Wil | Mot-M a ee oe “*Gui- eo Say ype &CG &CG | MotoW *Lov 
US—U. S. Gauge Co., New York city. Studebak’r Dict. 8| Ste — |K-S Her | Cha Wil | Nath —)— —T- “<a arr as T Eat Eat | K-H Lov 
Nat—National Gauge & Equip, Subsidiary | Studebak’r Dict. 6) Ste —|K-S Her |Cha Wil | Mot-M  — | — —|— Ind|— —|— {Eat Eat|K-H Lov 
and City. Stud. Com. 6 | Ste — | K-S Her | Cha Wil | Mot-M —|— —|-— Ind | — —|— | Eat Eat | K-H Lov 
ape ees a ae Stud. Com. 8 Ste —|K-S Her | Cha Wil | Mot-M Yes \— —{!|— iInd/|— —|{— |Eat Eat | K-H Lov 
r Ss : 
los atten Delco-Remy Corp., Ander- Studebak’: . _Pres. | Ste NH | K-S Her | Cha wil | Mot-M_ Yes | {Ee _Elg ee Ind | moet nase & — __| Eat Eat | K-H Hou 
ie M aaell Specialty Co., Holmesburg ats Ste Borg | Mot-M — DRI | Cha — Pre | Mot-M Cas | Lin Lin | Val Ind “Ind Kok | a _| Buck Buck | K-H Lov 
in ~“Deico-Remy Corp., Anderson, Ind. Viking 8 | AC el | K-S _ DR | AC ~ Wil | ac —  ——_— _Vvs_ | Due DR | - i= oS | Own Own Motow Lov 
jier— Hershey vitomobile Lock Co., st.| Whippet 96 A | NE — | — __YesjCha UsL{/—  —/— —/— Yesj—  —/— |i— -—/K-H Wat 
orn North wast Electric, Rochester, N. Y. Walys 6 98 BS NE — | ¥es Yes | Cha USL | No —|_— sede) Dueweed 3a | Se Pen Mane 2 ae a "*K-H = Mon 
Bha—Shaler Lock Co., Milwaukee,’ Wis. Willys-K 66B NE — | Yes Yes | Cha USL | Yes — - — |*¥es n> Wem hae Yes | Yes =—l_— | — — |*Yes “Wat 
*Reo Model 15 uses Mitchell. Willys-K. 70B NE = | Yes Yes | Cha USL | Yes — |*Yes Pa ae Yes | Yes oP fy es — i*Yes Wat 
SPARK | 2 ihe Windsor 6-69 Ste —/|Mot-M Shaj|Cha Nat |Mot-M —|— . —1|Gii JB/| JB —|— |f¥es Yes |fYes Lov 
Br Siaeelon Spark Piug Co. Toledo, o. | Windsor 6-72-77 | Ste —|Mot-M DR |Cha USL |Mot-M -—/|Yes Yes|Gli JB|JB —|— |t¥es Yes |t¥es Lov 
oneal Windsor 8-85 | Ste — | Mot-M Joh | Cha USL | Mot-M — | Yes Yes|Glii JB/|/JB —|— |t¥es Yes |tYes Lov 
BATTERY Windsor 8-92 | Ste _ - 13 Mot-M DR | Cha USL | Mot-M — | Yes Yes| Gli JB / JB —|— {t¥es Yes |7Yes Lov 
Ex Movtrie Storage Battery Co., Phila- | ~~ —e ——_—____ As Sn Ee nna: = nae eeez) 
delphia 
WNat—National Lead Battery Co., St. Paul, GR—Grand Rapids Metalcraft Corp ee ee : : ics US-—United States Chain Co. 
Minn. Grand Rapids, Mich * | Ghose aD Lacquer Co. WINDSHIELD WING USE--U. S. E. Corp., Long Island Cit: 
»Prest-O-Lite Co., Indianapolis, Ind. ‘ < , : 4 idden Co., Cleveland, O. +N P., & y. 
Esc ‘Saar he aaiee tee een oer oe Ball Crank Co., Cincin- a rome ‘Varnish & Color Works, kok geoeee ee Fis. iis i rye og gy 
al Willard Storage Battery Co., Cleve. | Met—Metal Specialties Mig. Co. Mur—Murphy Varnish Co., Newark, N. J. | P¢ Perfection Heater & Mfg. Co., Cleve- | set. equipment on Reo Model 15. 
a ular 8 - , leve- | NE-—North East ‘Hot-Heads.” nis Rinshed Mason Company, Detroit. mS Oy Remy. WIRE WHEELS 
a beiee ‘USL ‘and D-R. SHOES AND YAIESE SEES VEP as 8 Go. ft. a HEATER +Not standard equipment. 
' : : AWS—Art Metal Works, Newark, N. J. *Various other lacquers used. Gla—Gladiator Mfg. Co., Auburn, Ind. Budd—-Budd Wheel Co. 
HEAT INDICATOR Fis—Fisher Body Corp., Detroit. tAlso Gli. —— wg Ay arg 4 Metal. peenety—beener Wesel Covgeration. ‘“ 
3 ‘ “ @ —Dayton i -. Da , 
C—AC Spark Plug Go., Flint, Mich. | Se ae Coe. STOP AND PARKING LIGHTS Per--Eaton Axle & Spring Co., Cleveland. | K-H— Kelsey-Hayes. " 
ot-M—Moso Meter Co., Inc., Long Island | pin—Linden. Vic—Cincinnati-Victor Co., Cincinnati, 0. | *Special equipment. Buffalo—Wire Wheel Corporation of Amer- 
City, N. ¥., and La Grosse, Wis vS—Van Sicklen Corp., Elgin, Ill. Aga—Federal Pressed Steel Co., Chicago. | W#h!—Wah] Company. ica, Buffalo, N. ¥. 
Bafe-T—Safe-T-Stat Co., Brooklyn, N. Y. Tern Ternstedt Mfg. Co., Detroit, Mich. Cor. ‘Soreoran Go., Cincinnati, Oo. BUMPERS *On some models. 
; 5 ~P—McFarlan. - elco-Rem Ind. — k 
c posers > a Brid Opt. Optional.” — Motor Lamp Mig. Co, Cleve- oot nee one aie ee c Pre Bn err 
_ oO roducts orp., ridgeport, | *On s 2 Ss. n me 3 Con—Continenta " 
o — ee tee cadoe ce FINISH Hal Fall Lamp Co., Cincinnati, O. | we & Fixture Co., Spring- Gab—Gabriel Snubber Mfg. Co., Cleveland. 
*Cigar lighters in many cases are op- —_ Ind—Indiana Lamp Corp., Connersville, field, O. Also makers of Buckeye bump- | Hou—Houde Engineering Corp., Buffalo, 
tional equipment, and are not stan- | Arco—John L. Armitage & Co., Newark, Ind. ers. _. 
Gard on all models; the names of light- N. J. ; : Sto—Stover Signal Engineering Co., Ra- | CG—CG Spring & Bumper Co., Detroit. Lov—Delco-Remy Corp., Anderson, Ind. 
ers shown indicate the makes supplied ' Clev—Cleveland Varnish Co. cine, Wis. Eat—Eaton Axle & Bumper Co., Cleveland. | Mon—Monroe. 
to various car makers. Ditz—Ditzler Color Co., Detroit, Mich. JB—John Brown Lamp Co. Gen—General Spring and Bumper. Wet—Jonn Warren Watson Co., Phila- 
Cuno—Cuno Engineering Corp., Meriden, Duc—E. I. du Pont de Nemours & Co., | *Also using Cor. +Also using Ind. Ste—Stewart-Warner Speedometer Corp., delph i t Reol Mode 15. 
*Extra ae pment on Reo 


Conn. 


Philadelphia. 


tReo Model 15 uses Hall. 





Chieago. 
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MONDAY, APRIL 7 | int « ul a 
: . wy Sy. ld ASKeG | Sales High Low Last 
Sales High Low Close Chge 6 American Hard Rubber 61 65 200 Baldwi Rubbe a 4 4 
inne NEW YORK STOCK EXCHANGE | 38000 Cities Service.. 42 41% 41%— % ata Doehler Die “Casting 168 175 5110 Bower Roller . 15% 45 15 
5 ° . 93% 93% 9373+ “| 3° . 372. 969 Diese 3 . 24% 2 
1929-1930 Net a con Dia’ Fibre.. he salen 5 etn scant 4 172 Detroit Motor Bus.. 6% 6% 
i j } { C) cecae wee 558 157 %i so’ o . 4 roit ric is ! § : 
tow DW. Sales High Low Close Change Doehler D ©... ‘ No sales” | 7 nak 4 A 90 i3 3040 Excello ni ; 20% 20% 20% 
104% 7 .... Advance Rumely 1,400 20 19 19 sae 0 Durant Motor.. 5% 4% 5%+1 | ry : oyce Am... ‘i. 7 380 Peder: . Mogul 13 3 13 
119 15 rer at oe 400 37) 37 37 36> ageol Motors . No sales Splitdorf Beth Eiec 51 6 abe Doesral, Gavew 39% 37% 39% 
‘ ‘ ‘ ; . . : 2 sales . Si 0 Ford of Canad 347% 3444 34% 
any " 3 page may ree = a *% — > + 1% vo Feaeral Mogul. ; P No pe CHICAGO STOCK EXCHANGE 1340 Federal Mot ‘Truck 12¥ 11% 11% 
Mt seee FAJAX BUND! 2... nee 8 a ase 500 Federa crew.. 40'2 38 40% +278 | Sales High Low Last ‘ ora o anada Ye 3412 34% 
% 35! : is g ie be ’ 55 ‘ 60% - 3} Piat No sales 100 Ain: h Mf 30. 32% 32% 32! 958G R Metalcraft 1% 7%, 7% 
Lt 24 ¥ : rg aie eae “— a = os t ee; | 900 Ford Canada... 34% 34% "34% 14 | 1300 Allied Motor ind 16%, 16! 16! 3080 General Motors 51% 51 51 
101. 7014 +7 Amer. Chain pf. 400 99% 99 99 2190 Ford France... 10% 10% 10%+ ¥ | 1050 Allied Products .:.. 4830 47% 47%) {00 Buti. -gne le Sg 
“4 , '? r i. ‘ 4 * V4 Vy 9%, V4 < i re) 5 25 25 ‘ 8 8 i's 
8%, 2 .... Am.-La France ..... 100 33% 34 P ove — a 100 —— Mfg... 22% 22% 22%— % | 7250 Bendix Aviation 57 544 56 378 Jockeen Motor i a3, 3 
* “ ‘ vy § 955 ams 3 2/ $ < Rub.. s ja 4854 y 2 he > 
104% 25° 2 Bendix Aviation’... 12600 87% 54 86 + 24 | © Guatld'r ab: Netaien =| 190 4 pr | tare, dae Sane |S eter Eee es BE Bt 
eoce ’ 44 ‘ 7 vs a 291 ¢ 2¢ 3345 sbr e 21% 3% 
Wee} Benn Aluminum ee et | Beebe: | RSs | ORB RERGaTR ao A, BM Ue | one pacana leis” al “Sle 
% rg- ¥ os +0 tes d + 0 Se udaille Hershey Sg* %y 285, of acké Ss 4 2 YM 
63% 8% .... Briggs Mfg. Co. .... 9900 19% 18% 19 + % India Tire... No sales a Me 3% Mh) Se timken a. 2 a 
43% 17% 2 Briggs & Stratton .. 100 356 35% 35% — Ye a No sales 7 Modine feces * 88 se 2 | 980 Universal’ Products, 28% 26% 28% 
Vg 13 Brockway Motor .... 200 18% 18% = oe M “Norris. No sales 650 Muskegon M S 22% 21% 21% 
22% 8% 1 E.G. Budd Mfg..... 1,200 14% 14% 14% + ta Midland Norris ; No ro | golf National Battery 29° 28 29" | ALLIED MOTOR REPORTS 
14% 7%, 1 Budd Wheel ........ 3,200 13% 13% 13% — Vy| 4800 Reremovnt Cab. 11's ay a| Sesmertest Gas we oe | 1929 NET OF $211,599 
me i ad rene se enaie Baie by 2 fi oa , * Pines Winter... No sales bo — — 40% 40 40% Chicago, April 8—The report of 
“8 “a * aterpular actor . , 8 “8 Ms 4 200 Pitt Pl Glass... 59% 58% 58%— ‘s jess Gear 34% 34a 34% | ; : te ote 
903 18 4.20 Checker Cab........ 2.700 58% 53% 56% = Ross G les 125 Sterling Mot Truck. 27 26% 27 | Allied Motor Industries, Inc., and 
aie 20% .... Chicago Pneu, Tool. 800 347% 34%, 34% = 70 Smith A-O.....236% 2311 2 234% —4% = ——s a 23'2 23 23" | subsidiaries for the year ended De- 
37 20% 3 Chicago Yellow Cab | 100 29% 29% 297% — ¥s| soo stuce Motor 3% Se SM CLEVELAND STOCK EXCHANGE. | Cember 31, 1929, shows consolidated 
135,26 3 Chrysler Corp. ..... 23,300 39% 38% 38% — “4) G00 Thermoid Co... 27% 26% 27124 4 | Sales High Low Last | Met income of $211,599, after inter- 
61% 25 3 Clark Equipment ... 100 37% aoe aii ro 2 ae 53, Nosales | 100 Aetna Rubber 6 6 6 |est, Federal taxes, etc., equivalent, 
Be ig CR Creme. 3 RM | Mane aseectee., * Gomekes* “| “Steet aie "str als” aps. | Steet Shona, foe aieadges a ee 
69% 1  .... Comm’l Invest. Trust 1,000 16% 16 16 — Won Auto... . Mose | SGhe Brees Be 33° 33° 73) stock to 47 cents a share on 238,509 
oy 7 7 e = 7s od tenes: ae “ «* «> —l1 Yellow Taxi N Y No sales 32 Seiberling Rubber... 14 14 4 no-par shares of common stock. 
; % (aaa ontinenta otors . 4 8 8 +s one — - 
123% 50 *3.50 Cutler-Hammer 700 87 8545 85% ‘ 
231 80 4 oS, Pear 12,700 14114 1385, 139% 
76% 18 3 Eaton Axle & Spring 1,100 343, 33% 335% 
174 50 6 Electric Auto-Lite .. 300 111% 109% 110 
104% 55 5 Electric Stor. Battery 400 75% 75% T5% 
75, 334 .... Emerson Brant .... No sales today 
7334 15 2.50 Evans Auto Load ... 900 23 224%, 22% 
223% «5 .80 Federal Motors 300 11% 11% 11%4 
9 7 .64 Fifth Avenue Bus . No sales today 
97 24% 1.60 Firestone T. & R. 500 28%, 27% 28% 
89% 7934 6 Fae 800 85% 8542 85% 
. i, aa. 2 ae 4300 434 4% 4% 
20 13 ease GO Ist pf. ... 200s No sales today 
33% 5 .... Gabriel Company ... 1,500 10% 10 10% 
25 3 .... Gardner Motor ..... 700 6% £6 6s 
923%, 5514, 1.60 Genera) Electric .... 100,700 91% 89% 90 
91% 334%, *3 General Motors 93,300 5154 50% 50% 
126% 112 7 i SRA 500 124% 124 124% 
6444 26 *2 COT CO, occicsess 1,700 35% 34% 35% 
105% 95% 7 WS ses ecceavens No sales today 
105% 38% 4 ey eee 1,600 55% 54's 54% 
104% 95% 7 Ss eee No: sales today 
154% 60 5 Geedvear T. & R. 1,000 93 91 
102 90 7 oar No sales today 
54 7% .... Graham-Paige Motor 2,300 12%, 11% 12 
684s ae! le... 13,500 16% 143, 16%4 
33% 21% 41.80 Hercules Motor .... 600 25% 253, 2534 
52% 13 2 Houdaille-Hershey B 2,100 26%, 26% 26% 
93% 38 5 Hudson Motor Car.. 5,300 5534 5434 547% 
82 18 2 Hupp Motor Car ... 3,900 25 24% 24% 
32% 3% .... Indian Motocycle ... 9,400 13% 11% 12 
14%, 2 ...- Intercon,. Rubber ... 300 6% 6% 6% 
142 65 2.50 Interna. Harvester 16,400 10534 101% 103 
144% 140% 7 ' 3 A Ae No sales today 
2423, 90 3 Johns-Manville 10,000 135 131% 135 
16% 1% Jordan Motor Car .. 1500 43, 4 4 
24 3 Kelly- ~~ pee 2500 5% £5 5 
100 26 do 6s » eran es No enies Sotew 
94% 16 SS ae ‘ No sales today 
59% 18% 2 Kelsey oa Wheel. 1,700 37% 37 37 
25 5 coe mee Cie & Tire. 700 95% 91, 9's 
61 37% 2.60 Link Belt... 200 44 44 44 
108%, 22 ace Sanam Steel ...... 10,000 41%, 39 4134 
114% 55% 6 Mack Trucks ....... 2,400 985! 84', 84's 
89% 30 2 Marlin Rockwell .... 500 51% 51 51 
104 19 2 eer 900 29 28 28 
18 2! 2.50 Martin Parry ...... 600 5 44 43, 
347% 9 2 MEER. sccawackwa ade 600 203, 20%, 20%, 
122% 44 2.50 Michigan Stee] 600 71% TO%. 71% 
28% 3% .... Miller Rubber ...... 100 5 5 5 
16% 14%, .... Moon Motors ....... 7,800 14 13 13% 
31534 3% .... Motor MeterG&E. 10,600 9% 83, 9*4 
142 36 2 Motor Products ..... 7.175 81 73_ 80 
55% 21 3 Motor Wheel Corp. .. 400 33%, 327, 32% 
81% 10 coon BE TE, 3s cates 2,200 19% 18 19\4 
100% 14% #2 Murray Corp. ...... 7,400 235, 22% 23 
118% 40 6 Nash Motors ...... 3,300 48%, 47', 48 
41% 14% 1.50 National Acme ..... 500 2334 23% 23% 
6% 4 ... Norwalk T. & R. 800 2' 2% 2% 
10 9 Mc ocecena eke No sales today 
10%, 2% .... Guaties os: re 1,200 % Ts Tg 
55 93% 2.50 Otis Steel .......... 300 3642 Bo 362 : e 
32% 13 1 Packard Motor Car. 208,900 23% 22'2 22'2 My | 
26%. 15% 1.50 Parmalee Transport. 3,000 22% 22 22 — | 
22%. 5% .... Peerless Motor Car.. 1,100 104, 9% 9% M% | a e * 
33 21% +.... Pierce-Arrow ....... No ‘sales today 
81% 67% 6 0 AP ee 1,000 82 82 2 as 
30% 20 ea Yaar ee 23,000 27% 2615 27 + % 
58% 28 2.60 Raybestos Manhattan 9,000 49 47% 48 t % 
31% 10% +j+.+..80 Reo Motors ........ 1,100 13% 13% 13% + % ra 
12% 3% .... Reynolds Spring .... 3,300 5% 5% 5% cear 
224, 9% 1.20 Seagrave ........... 200 13 13+ «137 «+421 in © Ce CO a er 
31%, 19 1.40 Shell Union Oil ..... 13,300 25% 2475 25% + % 
45 21 2 Sinclair O88 ... 2.0... 41,300 32 31 315g — 2 
73 13% 1 Sparks- Withington 15,300 25% 23% 24% 1% ’ 
6634 20% Spicer Mfg. Co. .. 200 305, 30% 30% — % 
55% 38 3 ” SAAR Aero No: sales today 
$1% 51%4 2.50 seene. pa pe Cal. 22,000 733, 71% 723, + ; I | , b 4 h i. f 
83 48 *} Stan il of N. J. . 144,500 8056 18% 7914 — % Zany HOR! : ‘ . a8 3 
ou 31% 160 Stand OAS. SBte0 See 38” 38% % Fa ZEB Its quality entitles it to a place beside the other famous 
77 30 *3.50 pve se adage! al Spd. 2,800 45% 45 45 % y 
98 38% 5 tudebaker Co. ..... 4,700 42% 4134 41% — % . te fa o . ¢ - : 
123% 116" 7 1 gpalltealiaa ih Delco-Remy products—it is sold at a price which makes it 
385g 3312 2.40 Thompson Products. 2,000 37% 3634 36% — % SER Ice 
343, 11'% .80 Timken Detroit Axle 1,000 19 18% 19 + \% Vv s ‘ > sas es es 
130%, 58! 3 Timken Roller Bear. 8400 86% 4%, 86 | 1 See an exceptionally generous value—and it is Delco-Remy 
63 30 2.5 MS Seosecaat eres 300 40% 40% 40% — % Jelco-Ren 
9435 * VA % = 3 ‘ . . : 
“3 3B. US. S. ee. 7/600 19336 = 4 Pion Rastories backed, through the nationwide United Motors Service 
92% 40% Op $06 OE sean cess 1,400 6315 63- 63% + % KLAX 
42% 15 1 Warner ) .... 16,200 19% 18% 19%. + 1% metre cent ani ; = 
me iy 3 Wedceneeee ao. Lie MK Bk we te] ves tems Gene bee organization . . . three reasons why the Delco Battery 
53% 27% 2 White Motors ...... 800 42/4 41% 42 — %% official field serviceorganization P : A » ' 
=" ioe 130 Wee wae A ..... Le. 4s - s. 4 for DelcoRemy and Klaxon, is scoring such a tremendous success in every section! 
Le : = 9 7 Direc ase 
35 5% 1.20 Willys: Overland 7,300 9% 9 % — V4] more than 1000 Authorized 
- $13, ; wie é.. ae wha a wae = . ¢. =. — 3 Electrical Service Stations. 
A ale ee “e Mo eo — & Look for the familiar orange 
Bim 72 .... Yellow Tr, and CB 11100 27 25% 26% —...- | and-black sign, Direcory of DELCO-REMY CORPORATION 
Ya oung ( 7 < 43 — ¥ Branches and Authorized Serv- 
*And extra. t+And stock. 2 tes Stations mailed on sequest. ANDERSON, INDIANA 
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JOHNSTOWN CLINIC | 
SALES REPORTED | 
AS GRATIFYING 


OHNSTOWN, Pa., April 8.—The 

fourth annual clinic and sales 
meeting of the Johnstown Auto- 
mobile Company, Johnstown, Pa., 
was held April 1, 2, 3 and 4 in its 
own plant. Trade from central and 
western Pennsylvania, with dele- 
gations from western Maryland, 
were in attendance. A unique fea- 
ture of the JACO clinic and ex- 
hibit was the setting aside of one 
day for the instruction of the 
Johnstown Automobile Company’s 
sales force in the various mechan- 
ical service operations. The entire 
house and road sales force was 
divided into groups which, under 
the guidance of factory instruc- 
tors, were required to actually 
hone and stormize cylinder blocks, 
fit pistons and complete other 
motor reconditioning operations. 

On the opening night a reception 
was given to the various factory 
men who were attending the Johns- 
town clinic. A feature of the pro- 
gram was the address of welcome 
delivered by Philip M. Price, presi- 
dent of the Johnstown Automobile 
Company. The opening talk was 
responded to by Ray F. Mitten, who 
spoke for the equipment manufac- 
turers. Mr. Mitten’s remarks dealt 
largely with the tremendous possi- 
bilities offered in 1930 for profitable | 
automotive maintenance operations. 
The service parts makers were rep- 
resented on Johnstown Automo- 
bile Company’s program by C. R. 
Whippern, district sales manager cf 
the McQuay-Norris Manufacturing 
Company, who brought out the op- 
portunities afforded by the sale of | 
service parts during the current | 
year. After the serious part of the | 
program, Geo. L. Brown, vice-presi- 
dent and sales manager of the/| 
Johnstown Automobile Company, 
introduced Dr. Owens, a humorist. 

The attendance of the trade at 
Johnstown clinic was. gratifying, 
and immediate sales were satisfac- 
tory. Keen interest was shown in 
the equipment, and the attention 
given demonstrations of precision 
machinery spoke well for the ability 
of the mechanics in 
served by the Johnstown Automo- 
bile Company. A special feature of 
the four-day automotive event was 
the first showing to the trade of the 
very complete mechanical service 
department recently installed by the 
Jonnstown Automobile Company, 
which was planned and is now di- 
rected by W. C. Dunmyer, manager 
of house sales. 

In discussing prospects for auto- 
motive equipment sales, it was de- 
veloped that the Johnstown Auto- 
mobile Company is prepared for a 
recession, if there is any, in new cal 


sales However, the prospects in 
central and western Pennsylvania 
for the sale of both new cars and 
maintenance materials look better 


than they have for several years 


AMERICAN BOSCH NAMES 
NEW JOBBERS, DEALERS 
IN AUTOMOTIVE LINES 


The following 
appointments 


New York, April 8 
are the automotive 


from March 23 to March 31, an- 
nounced today by the American 
Bosch Magneto Corporation of 


Springfield, Mass 

Service stations: Geisler’s Electric 
Shop, Perryton, Tex.; John’s Ser- 
vice Station, Meade, Kan.: Fred G. 
Noble, East Side Garage. Seminole, 
Okla.; Fisher Battery and Electric 
Company, Hennessey, Okla.: Pon- 
dera Valley Auto Company, Conrad, 
Mont.; D’Elia Electric Company, 291 
John St., Bridgeport, Conn.; An- 
geles Radio-Electric Company. Port 
Angeles, Wash.; J. O. Bradley. 
Greensburg, Kan. 

Replacement parts 
Gem. Auto Parts Company, 
Bedford Ave., Brooklyn. 

Parts distributor: D’Elia Electric 
Company, 291 John St., Bridgeport, 


wholesalers: 
874 


Conn. 
Automotive wholesalers: Gaul, 
Derr & Shearer Company, 16th 
Street and Fairmount Avenue, 
Philadelphia 


FEDERAL RUBBER COMPANY 
INCREASES PRODUCTION 
Milwaukee, Wis., April 8.— The 
Federal Rubber Company has in- 
creased its working force at its plant 
in Cudahy and raised its production 
schedule 1,300 tires per day, ac- 
cording to an announcement from 
company officials. The daily output 
of tires has been increased vom) 


9.200 to 10,500, 


| tity. 


the territory | 





Editor s 


Column 








EVELOPMENT of a “reservoir , 

of management brains” is a 
fundamental and imminent step 
that will feature the next phase 
of modern retail distribution, ac- 
cording to Paul T. Cherington. 
He points out that in modern 
trends in retail distribution, 
whether by chain stores, depart- 
ment stores or large independ- 
ent stores, management person- 
nel problems of the first magni- 
tude are coming up. He said that 
the Federal census of distribution 
now being taken-will afford for 
the first time the factual basis 
on which personnel problems in 
management can be analyzed 
scientifically. 

“The problem of getting men for 
management,” Mr. Cherington said, 
“is chiefly one of quality, not quan- | 
Management brains cannot be | 
measured in the same way that}! 
horse power units, for example, are 


measured. Other yardsticks must | 
|be developed, and there are few| 
chain stores or large individual | 


units that have not been confronted | 
by the scarcity of satisfactory man- 
agement personnel in one form or 
another. 

“Yet very few of them apparently 
are willing to even talk about it as 
a subiect. perhaps largely because 
the field is so new. Academic terms 
are meaningless in-any considera- 
tion of the question and it is prac- 


|}of management brains which 
| called for. 
| been devised for the finding, selec- 


tically necessary to coin new terms 
as one delves into the problem. The 


| principles which will ultimately gov- 


ern this phase of management are 
being developed out of current ex- 
perience.” 

Under these new conditions no 
adequate provision has yet been 
made for developing the new type 
are 
No scientific means has | 


expansion and re- 
ward of management brains. This 
obviously must be done, as it is 
fundamental to the continued suc- 
cess of modern retail distribution. 
Such a step is imminent and the 
next few years will probably see 
marked steps toward scientific 
handling of management and asso- 
ciated problems. 


tion, training, 


ADDS TO LINE 


Philadelphia, April 8.—H. R. 
Shade Company, Inc., 1329 North 
15th St., distributor of Gabriel 


snubbers, Westinghouse brakes, 
| Pines tire locks and Winterfronts, | 
|Purolators, Foster shimmy-stops 
jand other products, recently has 
| added to its lines Lyon metal tire | 
|covers, Anderson metal spring 
| covers, Prestolite battery sales and 
|service and is taking on Self-cor- | 
'recting, hydrostatic Gabriel gauges. 


| Jobbers of Indianapolis 


Say First Quarter Normal 


[NDIANAPOLIS, Ind., April &— | which increases annually with grow- 
The first quarter of 1930 end- | ing registrations. 
ed with business in the jobber Record summer business in the 
field reported generally on the up- | luggage line is predicted by J. E. 
grade, although the period was | Fettig of the National Auto Trunk 
held to lag well behind the first |Corporation, distributor of trunks 
quarter of 1929. The quarter |and related equipment, who reported 
was said, in most jobbers’ opin- |March orders of greatly increased 


ions, to more nearly compare with | volume. The motoring public is be- 
1928, which is usually accepted as |coming trunk-minded, the dealer 
a normal buying year. Last year, | believes, the rising popularity of 


| Sport model cars with attendant in- 
;creases in de luxe fixtures par- 
| ticularly benefiting his business. 


it is contended here, was abnor- 
mal in the jobber division, the 
same as in other fields of the au- 
tomotive business. 


Seasonal demand for parts, sup- PHILADELPHIA JOBBER 
plies and accessories was reported OPENS SERVICE STORE 


in fair volume throughout March, 

although there was a very notice- | = 

able falling off in orders from au-!| Philadelphia, April 8—The Quaker 
tomobile dealers compared with/City Motor Parts Company, with 
March of 1929. This was ascribed, | headquarters at 2512 North Broad 
in a minor way, to the entry of cer- | St., has opened a new service store 
tain factors into the supplies and | at 5801 Lancaster Ave., this city, un- 
accessories business selling direct to;der the management of Thomas 
dealers, but it was held mostly | Drewes, and sold its service store at 
traceable to less buying of new cars.|138 North 7th St., Allentown, i 
Buying from garage and repair | to the Simplex Motor Parts, a job- 
shop sources proceeded evenly and |bing house. The Quaker City Motor 


‘at a very satisfactory level during | Parts Company, conducted by H. M. 


the month and some jobbers were/| League and John E. Aff, continues 
inclined to’the view that this situa-|to operate its headquarters plant 
tion indicated a disposition on the| here and its branch warehouses at 
part of the public to have their old | 2206 14th St., Northwest, Washing- 


/cars fixed up rather than buy new/| ton, D. C., and 1213 Maryland Ave., 


ones, although others felt the move- Baltimore, Md., as well as its service 
ment was simply a part of the nor-|store at 4 South 11th St., Harris- 
mal spring overhauling business burg, Pa. 


CUMULATIVE NEW PASSENGER CAR 


Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising 


desiring county, city or town lists, or lists of owners in any given 
Some of this data has been published previously, but it is 


Returns for today: Alabama, Colorado, Georgia, Kentucky, Mississippi, 
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Cooling System Flushing Is 
Good Spring Side Line 





Every owner and operator, as well ; posits of rust, 
as those responsible for 


in a 


comparatively 


the main- 
tenance of automobiles, trucks, trac- 
tors and other types of water-cooled | operation of the engine. 
gas engine equipment, should realize | 
the importance of cleaning .out the 
cooling system at regular intervals. 
time a 
cooling system will accumulate de- 


short 


| Most manufacturers place “ 
}emphasis on the need for a spring 


entails nothing more complicated 
|}than the proper cleaning of the 
| entire system, which includes the 
|engine block water passage, as well | 
| as the radiator, at least twice a year. 
special 


cleanout. Since anti-freeze has 
been used during the winter, the 
best time for this spring cleaning | 


the anti-freeze solution is 
removed. Automobile repair shops 
are, of course, well equipped to 
handle this cleaning operation in a | 
most efficient manner. It is not at all 
difficult, however, for anyone to do 
a thoroughly effective job himself 
National Carbon Company, Inc., na- 
tional distributer of Eveready Pres- 
tone, will be glad to furnish de- 
tailed instructions for cleaning. Fig. 
1 illustrates an effective method for 
flushing radiator and engine block 
at the same time after a clecning 
solution has been used. 
‘Tims shouid afford automobile ve- | 
pair stations a splendid opportunity 
for increasing their business by em- 
phasizing the importance of this | 
operation. 


FRANKLIN EXPERTS STUDY 
COLORS AND COMBINATIONS 


Syracuse, N. Y., April 8—Special 


is when 





sludge and scale in 


the water passages to such an ex- 
tent as to interfere with the proper 
Overheat- 


| ing, 


care. 
The 


waste of 


remedy 


fuel 


is very 


and even 
j}mate clogging of the entire system 
|}may result from the 


simple 


ulti- 


lack of proper 


and 


|study of the values and effects of 
| colors used on Franklin automobiles 
}is being carried out in a recently 
'formed color section of the H. H. 
| Franklin Manutacturing Company's 
engineering department. W. A. Mc- 
Nabb, formerly of Detroit art stu- 
|dios and more recentiy with the} 
|General Motors Corporation, is in 
charge of the Franklin color studio. 


1930 Gasoline Volatility 
Shows Big [Improvement 


HE motor gasoline marketed 

this winter was decidedly more 
volatile than that sold a year ago, 
according to the United States 
Bureau of Mines, Department of 
Commerce, which has completed 
its twenty-first semi-annual motor 
gasoline survey. 


The survey was conducted in 
|twelve cities situated in different 
parts of the country. Gasoline sam- 


ples from all cities show a decided 
improvement in volatility, except 
those from Laramie, Wyo., which 
show a small decrease in volatility. 

As in the past, distillations evi- 


| dence a distinct difference between 


“winter” and “summer” gasoline, in 
that gasoline marketed in the winter 


'is more volatile than that marketed 


in the summer. The difference is 
large over practically the whole dis- 


| tillation range. 


The closer fractionation of gaso- 
lines sold in recent years is shown as 
a result of the survey. For example, 
in January, 1920, the spread between 
the average 90 per cent. point and 
the average end point was 58 degrees 
Fahrenheit; in January, 1925, the 
spread was 43 degrees Fahrenheit, 
and in January, 1930, it was 35 de- 
grees Fahrenhcit. The lowering of 
the average end point and the aver- 
age 90 per cent. point beginning 
with January, 1924, and the narrow- 
ing of the gap between these figures 
is especially significant in showing 




















{by American refiners. 


effect of the better 
equipment now used 
The appear- 
ance of this effect is almost coinci- 
dent with the beginning of the wide- 


the beneficial 
fractionating 


| Spread installation of bubble towers 
‘and other 


‘ efficient fractionating 
equipment at refineries. Some re- 
finers had been using such equip- 
ment for a considerable time before 
this date, but its more general adop- 
tion may be said to date from the 
early part of 1924. 

_The lowering of the average ini- 
tial boiling point and the average 
10 per cent. point probably is due 
in part to the increased supply of 
highly volatile material which be- 
came available with the increase in 
cracking equipment and increased 
production of natural gasoline. 

A study of the analyses of the 158 
gasoline samples taken in the course 
of the survey shows that no sample 
failed to pass the maximum 10 per 
cent. temperature requirement of 
the revised Federal specification. 
The highest 10 per cent. tempera- 
ture recorded was 165 degrees Fah- 
renheit, but this sample passed all 
the requirements. Three samples, 
one each, from Boston, Chicago, and 
Pittsburgh, had a temperature be- 
low 122 degrees Fahrenheit at the 
10 per cent. point. The sample from 
Boston, however, had a distillation 
loss of only 3.0 per cent. and there- 


fore was within the limits of the 
specification. ‘ ; 
‘he tweive cities in which the sur- 


vey was conducted were Boston, 
° |New York, Washington, Pittsburgh, 
; Chicago, New Orleans, St. Louis, 
' 9 9 Omaha, Denver, San Francisco, Lar- 
Service, Springfield, Ul., and New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers | amie, Wyo., and Bartlesville, Okla, 
section, may obtain these by addressing any of these three companies 
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Comparative 1929 passenger car registration figures will appear in the next issue 
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formation on piston rings. 
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Chicago Dealers Offset 
Chain Stores by Service 


(Continued from Page 1) 


chain stores is a question on which , 


there appears to be some disagree- 
ment. In Chicago two prominent 
wholesalers of accessories agree that 
the chains are not hurting the in- 
dependent dealer, but, on the other 
hand, are a benefit. In Washing- 
ton, D. C., dealers say they are not 
hurt by the chains, while in Phila- 
delphia most of the dealers say the 
chains are cutting 
ness 


Chicago,. April 8.—Two promi- 
nent wholesalers of accessories re- 
flected the reaction of hundreds 
of retailers in the matter of chain 
store competition. 

“A few months ago the average 
retailer of accessories felt pretty low 
when he learned that one of the 
big chain store houses intended to 
open a store in his neighborhood or 
town,” said J. C. Ralston, vice-pres- 
.ytent of Beckley-Ralston Company 
‘All that has changed. Now they 
rather feel that they are sitting on 
top of the world in this regard. 
Whereas they formerly considered 
unloading their leases. they now feel 
that the chain store is a great aid. 
As a matter of fact, several of them 
are certain to rush and try to open 
up a store as near the chain store 
as possible. 

‘Dealers have found that auto- 
mobile owners prefer to patronize 
the independent. They like the 
type of clerks at the independents, 
their courtesy, interest in the cus- 
tomer, real desire to serve and 
knowledge of their stuff. By com- 
parison, the clerks in the chain 
stores are distinctly inferior in these 
respects. 

“Of course. 


the world is made up 


' 


into their busi- | 





of all kinds of people, and there | 
will always be bargain hunters who 
buy upon price alone, without re- 
gard for what they get for their! 
money. However, our dealers are! 
not worried by the chain stores, | 
consider them no menace and see 
no need for organizing as a body | 
against them.” 

“From my talks with many re-| 
tailers, I would say that they are 
laughing at the chain stores,” said | 
Sidney F. Beech, president of the} 
Motor Supply Company. “They real- | 
ize that it simmers down to the} 
problem of the independent in any 
other industry. If he conducts his 
business on a _ business-like basis, 
gives good quality and value, 
handles standard merchandise rec-} 
ognized for its excellence and treats | 
his customers fairly, showing inter- | 
est in their needs and a sincere de- 
sire to be of real service to them, 
he will continue to hold his patron- 
age. 

“The chain store may have a bet- | 
ter measure of success in the large 
cities, but there are not many of 
them in the big centers. As for the 
smaller points, the motor car own- 
ers know the independents, and in 
many cases have been partial to- 
ward them for years. } 

“I believe one of the best an-| 
swers to this chain store question 
comes from the chains themselves. 
Both of the largest ones in the 
country dealing in automobile ac- 
cessories have announced that there 
will be no further expansion in this 
direction during 1930. They opened |! 
more stores last year than they have 
since found to be advisable and, as | 
a result, they had to depend upon | 
their profits in the mail-order end 
of their business to offset the losses | 
through their ‘retail stores.” | 


| 
| 
| 
| 
' 
! 
} 
| 


Little Harm Caused by | 
Chains in Washington, D.C. 


Wastiingion, April 8.— “The 
chain stores have not affected our 
accessory department,” said J. E. 
Murphy of the Semmes Motor 
Company, which handles the Gra- 
ham-Paige line here. “But this 
is probably because the type of 
customers we get are not primarily 
interested in low prices. 

“But we do notice that a great 
deal of the greasing business is be- 
ing secured by the filling stations. 
This is only natural, since the fill- 
ing stations are right out on the 
corner and offer a «ood deal in the 
way of handiness and convenience 
to the average motorist.” 

Another interesting angle of the 
accessory business was gone into by 


‘Philadelphia Dealers Say | 


F. A. Palmer, service manager of the 
L, P. Steuart concern. 

“We are selling more accessories 
than we did last year, but it is be- 
cause we are working a lot harder,” 
he said. “We notice that the chain 
stores are cutting in on tire sales. 
But batteries seem to be unaffected. 
These are the two most important 
staple items. 

“Customers are buying more sen- 
sible and useful accessories and less 
trick stuff than formerly. Business ! 
in heaters during the winter was 
excellent. There is a good sale of 
trunks also, which are very prac- 
tical items for the owner taking | 
trips 

“Customers are buying accessories 
to fit some special and real need, 
rather than on caprice or whim.” | 


——_ 


Chain Stores Hurt Sales 


LANSING 
April 8.—Most re- 


By K. H. 
Philadelphia, 








tail accessory dealers in this ter- 
ritory agree that the activities of 
the constantly increasing autome- 
tive chain stores have been cut- 
ting deeply into their business. 
The effect is so serious that thi: 
Situation. coupled with the fact that 





the great majority of factories for '! 
some time have been eq lipping ‘their 
automobiles quite completely, has 
Served to cause a disheartening 
Shrinkage in the sale of actual ac- 
cessories of nearly all kinds, leaving 
only scant numb i items in the 
line of automotive necessities, so- 
Called, with which to command bus- 
ine 

But even h the 2ain tores 
are invading the field and doine 
So effectively that. in most cases, 
the accessory dealer compellea 
larg ly By rely on his accustomed 
trade. The casual purch rs of both 
accessories and necessities turn to 
the chain shop, not only because of 
the cheapness of its merchandise 
but on account of its presence ip 
almost every locality, which makes 
buying there convenient 

The accessory retailer centing 
trouble with the advent of the 
ubiquitous chain store. turned to 
radio as a way out through substan- 
tial profit. But so did the chain 
store. The accessory retailer long 


ago ceased to buy actual accessories 
of the jobber in any large quantities, 
and the jobbers now feel this reac- 
tion, so that they agree accessories 
are no longer in the picture to any 
extent; so for some time they have 
been concentrating largely on shop 


service of one kind or 


equipment, replacement parts, shop 
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Above is reproduced this week’s chart of business trends issued yesterday by the 
| Department of Commerce at Washington. These charts are now appearing regularly 


in Automotive Daily News. 


low members. All the old-time ac- 
cessory store proprietors agree that 
there is no plan in view for attempt- 
ing to offset, meet or check chain 
store competition in this locality. 
Some assert that there is not likely 
to be such a movement, inasmuch as 
there is not enough accessory busi- 


ness remaining outside the chain 
organizations to make it worth 
while. 

Martin Stone. proprietor of a 
long-established business on Lan- 
caster Avenue, started with one ac- 
|cessory Store, prospered, added an- 
other, and continued to prosper in 
that line until the handwriting 
appeared upon the wall. He con- 


service and attachments that require 
another. 

While some accessory retailers 
continue to handle certain quanti- 
ties of replacement parts and hand 
tools, they are Reng = strong outlets 
a class for the jobber. However, 
retailers in some cases have 
able to preserve a modicum of 
business through merchandise re- 
quiring service, especially in the 
case of batteries and other electrical 
goods, for service on articles sold is 
something the average chain store 
is not prepared to give. 

‘e are extremely few 

dad accessory retailers 
delphia who at this 
classed as such with accu- 
The majority of those who 
+r On are making their profits 
from lines entirely removed from 
that field, handling anything from 
electric refrigerators and electric 
household clocks to radios. 

Others have had their business 
metamorphosed into what might be 
termed “near-super-service stations.” 
upplying gasoline, oil, air-filling 
baitery and other tvpes of service as 
the high lights. and with stocks of 
accessories and necessities decidedly 
submerged , 

There is no longer any association 
retail accessory dealers in Phila- 
the last and probably the 

organization they ever 

Automobile Accessories 

Association—having died 
some years ago of inanition, follow- 
ing a long and successful term of | 
years with jobbers and other factors 
of the automotive industries as fel- 


as 
the 
been 


long- 
left 
time 





Phil 
be 





of 
delphia, 
strongest 
had—the 
Business 


now, at 44th Street 
Avenue, and is doing 
and storage battery 
repairs and ignition 
parts are his paying departments. 

“All I have left of the old-time 
accessory business,” he said, “is 
some stock that I am trying to clean 
out. Undoubtedly, the chain stores 
have done much to spoil the acces- 
sory trade tor the retail dealer: I 
had a fine stock of accessories when 
that business was at its height, and 
would frequently sell one or two 
dozen bumpers alone in a single 
month, while my sales of tires in a 
single season would amount to $20,- 
000 or more. In season, I also did 
a big business in tire chains. The 
accessory business has about faded 
out of the picture for the retail 
dealer. I guess I got tired. like the 
rest of the dealers; in hearing cus- 
tomers say thev wouldn't pay .the 
regular nrices for articles they 
could get at much lower figures 
from the chain stores, so I turned 
to radio and the electrical repair 
end.” 

Albert W. Stellwag, proprietor of 
the Metropolitan Auto Supply Com- 
pany, 716 North Broad St., one of 
the oldest and best known retail 
concerns of its kind in the city, 
had this to say of the situation: 

“IT am too busy to pay much at- 
tention to what other stores are 
doing to meet chain store competi- 
tion, but I can tell you what we do 


ducts one store 
and Lancaster 
well; but radio 
and electrical 


; here and what others may do when 


a customer says he can buy an 
article cheaper somewhere else. If, 
for example, a caller at our store 


asks for a screw 





driver, notes the 
price is 35 cents and then tells us 
he can get it at another place 
23 cents, we do not knock the other 
store or its merchandise; but we 
carefully explain the good quality 
and workmanship of our. screw 
drivers, calling attention to the fact 
that the shaft extends all the wav 
through the handle, so that the 
blade is not turned around inside 
the handle when a screw is being 
turned, thus making the tool use- 
less in a short time, as is the case 
with a cheap screw driver. We 
bring out all the good points of our 
merchandise, showing the reason 
for the normal price. 

“T notice that a good many 
are disappointed after 
bought junk tools at a low 
with the necessity for making sev- 
eral replacements where one good 
tool at a slightly higher price would 
have been sufficient We stress 
enemy » As a well-known hardware 

‘concern says. ‘Quality femains long 
after price has been forgotten.” 

Radio is a decidedly important 
department of the Metropolitan 
Auto Supply Company. 

Sam Jawer of the Jawer 
Supply Comrany, 600 North 
St.. another long-established 
said: 

“There isn't t 
that the chain 
certain amount 
ting down the 
the retail accessory 
again. there are certain 
trade that do not care to 
the chain stores, preferring 
their merchandise of the 
accessory dealer. 

“We sell large quantities of tires 
to persons to whom the chain stores 
do not arpeal. About 75 per cent. 
of our sales of tires are in sizes 
larger than those usually carried in 
quantity by the chain stcre organ- 
izations; hence, the chain stores 
do not affect us in the matter of 
tires. 

“As for 
ties, the 
share of them. 


neople 
having 
price. 


Auto 
Broad 
house, 


he slightest doubt 
stores have done a 
of damage in cut- 
general volume of 
dealer Then, 
classes of 
patronize 
to buy 
regular 


accessories and necessi- 
chain stores get a large 
We sell radio and 
electric clocks, and” (pointing to a/| 
sample of an electric refrigerator) 
‘we may go more extensively into 
this kind of thing.” 

Abraham Marymor of the Mary- 


for | 


|mor Auto Supply Service Station, 
3943 Lancaster Ave., while formerly 
going in quite extensively for auto- 
mobile accessories and necessities, 
has gradually concentrated his 
main efforts on the sale of replace- 
ment parts, battery and other elec- 
trical service and equipment. 

“The chain stores are not bother- 
ing us much in these lines.” he said. 
“The service end is holding up well 
The chain stores do not supply serv- 
ice, and we are somewhat specializ- 
ing in it.” 


> DEALER 
|_ DOINGS___| 


~The 
dis- 











Niles, O., April 8 (UTPS). 
Mullett Motor Sales Company, 
tributor for the Plymouth, De Soto 
and Peerless lines. has moved into 
larger sales room with an improved 


service station at 236 North Main 
St. 

Spokane, Wash., April 8.—W. A. 
Twohy Company has opened a 


branch Hudson-Essex dealership at 
Lewiston, Ida, Brady Twohy, brother 
of William A. Twohy, head of the 
firm, is in charge of the new store. 


Rochester, N. Y., April 8-—C. W. 
Fields, Inc., Chrysler distributor, 
has leased the building at 107 
Court St., for a salesroom. The 
structure, 92 by 365 feet in size, will 
provide adequate facilities for dis- 
play and servicing of Chrysler au- 
tomobiles. 


J., April 8.—The 
Auburn-Wacker Motor Company, 
which formerly handled Auburn in 
this territory, has again taken over 
the dealership. A display of Auburn 
models is being held at the show- 
rooms, 1737 Boulevard. 


Rochelle, Ul, April 8—The Jo- 
seph Askvig Chevrolet Company 
closed a contract for sale of twen- 
ty-four cars, including twelve 
j trucks, for the Midwest Canning 
| Corporation. The machines will be 
| distributed among the firm's vari- 
}ous branches in this community. 


Jersey City, N. 
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6 EEP the dollar mark | 

motto of Thomas W. 
Somers Chevrolet Company, 
Conn. 

Carrying out this idea. Mr. Dono- 
van has evolved a system of posting 
“booster bulletins” for his salesmen 
on the wall of the salesroom. These 
bulletins, done in large letters on 
paper sheets, are invariably sur- 
rounded by dollar signs in colored 
chalk. 

Two samples follow:— 

$$$$ SALESMEN $5$$$ 
HELP US SELL USED CARS 
AND WE WILL HELP 
$$ YOU SELL THE NEW ONES $$ 


SALESMEN 
$$$$ ANYBODY CAN SELL  $$$$ 
NEW CHEVROLET CARS 
$$ $$ 
THEY almost SELL THEMSELVES 


$$ $ $ 
BUT IT TAKES A REAL 
SALESMAN 
TO SELL A USED CAR 
$$$$ SHOW THAT YOU $$$$ 
ARE REAL ONES 
* * 7 
HESE bulletins, which are creat- 
ed entirely by Mr. Donovan, 
are changed almost daily. The psy- 
chological force of these eye-catch- 
ing reminders is considerable, their 
author says. He considers them an 
important feature of the concern’s 
policy of promoting good will be- 


tween salesmen and the manage- 
ment. 
Donovan emphasizes the| 


Mr. 


Phraseology of Ads Based. 
On Subjects in the 
Limelight 


Keeping That Dollar $ign 
Before Salesmen Keeps 
Them on Their Toes | 


Inc., 206 Seymour Ave., Derby, 


| good will contact with the manager. 


| 
| 
| 
| 


vefore your salesmen,” is the 


Donovan, sales manager of 


point that salesmerm are regarded as 
the most vital part of the organi- 
zation and that his daily bulletins 
are not considered in the light of 
orders. The salesmen have become 
accustomed to watch for the new 
bulletins, and regard them as a 


Spring These This Sp 


Coupons Worth $10 


Ps s“cseeeess eee ee eee ee 


CLIP THIS COUPON— 


and present for a 


$10.00 CREDIT 


On Any Used Car Purchased From 


Marchese Auto Sales Co. 


At Used Car Let 


999 MARKET ST. 





| A sales bulletin with the names Name . 
|of salesmen is posted in a promi- 

inent place. Gold stars are affixed Address 
after the names of men who have City 


sold a specified number of cars, 











providing a competitive suggestion. 
* * > 


[THE Somers dealership employs no 

general outside merchandising 
stunts, Mr. Donovan being a firm 
believer in “building from within.” 
creating a competent and energetic 
sales staff which will get the busi- 
ness without need of resorting to 
‘circus tricks." To back up his be- 


THE 


lief in the method outlined, the 
manager cites the fact that busi- 


ness at the present time is greater 


Ever 


MARCHESE 
recently completed a successful used car sale with a coupon valued at 
$10 if applied to the purchase of any used car at its used car lot. 
The campaign lasted three. days and the results exceeded expectations 


AUTO 


than at the same period of any year 
in the concern’s history. 
The dealership has been success- 


SHERWOOD 5090 


Only 1 Coupon Accepted for Each Purchase 
Between April 2nd and 4th 


3 DAYS ONLY 


=~ T tf Tt ttt tT Tet? CTT TLL Leelee | 


SALES COMPANY of Paterson, 


ful in having lists of new 


ers published as news in local news- 


papers. 


ring 


Monthly “Leaders’’ 
Aid This Dealer 


MONTHLY change in “leaders” 
on used cars has been success- 
fully employed by Dutee W. Flint 
of Waterbury, Inc., Waterbury, 
Conn., Ford dealership. F. A. Sulli- 
van, manager, is enthusiastic over 
the plan, which, he says, has at- 
tracted considerable attention and 
aided greatly in disposing of used 
machines 
The stunt was inaugurated in 
January, when a free spare tire was 
offered with every used car pur- 
chase. In February this was changed 
to a free set of markers, and in 
March purchasers were given the 
opportunity of choosing between a 
tire and markers. 


Recommendations 


Help to Sell Cats 


interesting form of advertise- 
ment having an unusual local}, 
is being run in Philadelphia 
by Bushong Motors, 


AN 


slant 
newspapers 


‘ 


Inc., distributor of Oakland cars. 
" The advertisement, which is five 
N. J. columns wide by fourteen and 
three-quarters inches deep, is 


headed: “Here's What Your Neigh- 
bors Think of the Car With the 
Golden Rocket.” Beneath are forty- 
three brief recommendations of the 
new Oakland Eight from as many 
men, most of them prominent, or 
very well known. 


car buy- 





y Hupmobile should have 


a Flying Start into Spring 


| 
| 


E BROWN AUTO SALES COM- | 


PANY. 1717 O St., Lincoln, | 
Neb., Studebaker and _ Erskine | 
dealer, has had its most successful 
season with used car sales this 
spring, and attributes much of the 
success to snappy newspaper ad- 
vertising, upon which it spends con- 
siderable time and money. The ads 
are not large. averaging about two 
columns by eight inches, but are 
inserted regularly every Sunday and 
are most apnealing to the eye. 


The ad carried in a recent issue 
carried this catchy title: “To Amos 
‘n’ Andy.” Having caught the eye 


by capitalizing on a subject which 
is in the limelight, the ad led the 
reader on following 
phraseology: “Isn't it about time 
that you got a real car for the 
Fresh Air Taxicab Company, In- 
corporated?” 

“Our prices are so low 
don’t need to mark them in code. 
Every car is marked in prices so 
plain that even King Fish can read 
‘em. 

“Our certified Studebakers carry 
a new car guarantee. 

“We will take your old fresh-air 
taxi in trade—if you can get it to 
our salesroom 

“And get this, boys: any car you 
buy from us may be driven five (5) 
days by both of you, and by Ruby 
Taylor, and by the King Fish, and 
by Madame Queen, so that you may 


with the 


that we 


all be sure it is just the car you 
want, and worth every cent of its 
price. If you bring it back within 


five days, the amount of your credit 
can be applied on any other car in 
stock, new or used. 

“Here are some of the bargains 
we offer under the famous Stude- 
baker used-car pledge: .. . etc.” 


AUTOMOBILE GOLF ASS’N 
FORMED IN CHICAGO, ILL. 
Chicago, April 8—Formation of 
the Chicago Automobile Golf Asso- 
ciation, eomposed of men in the 
motor car and allied industries, is 
announced. At the organization’s 
meeting the following officers were 
elected: President, H. A. Weh- 
meier, vice-president and general 
manager of Community Motors, 
Inc.; vice-presidents, Fred Green of 
Auto Owners’ Supply Company and 
N. A. Hendrickson, treasurer of 
Community Motors, Inc., and sec- 


The Hupmobile is a piece of machin- 
ery. One of the finest in the world, as 
any real mechanic knows. 

is undis- 


mechanical excellence 


Hupmobile’s 22-year success is 


Its 
puted. 
based on it. 


But it can’t and won’t take care of 
itself... That job is up to Hupmobile 


dealers, distributors and owners. 


Hupmobile is telling owners to bring 
their cars to Hupmobile Service Sta- 
tions, and get them taut and trim for 
spring driving at its smartest. Hup- 
mobile is saying in hundreds of news- 
papers, “Let flush radiator, 
cleaning away all the anti-freeze. Let 
The 
The motor oil. Let 
us give it complete lubrication. Let us 
check the Maybe grind the 
valves and remove the carbon. Tighten 
the chassis and take out a winter squeak 
here and a possible rattle there, etc., 


us the 


us change the transmission oil. 


differential oil. 


wheels. 


| etc.” 


HUPMOBILE SIXES 


retary-treasurer, Rodney Badger of | 


Equitable Trust Company. 





Hupmobile is bending every energy to 
It is 
cooperating with all dealers and dis- 


advance its standards of service. 


tributors to secure the best mechanics, 
to maintain factory practices in service 
work ... and to increase the dealer’s 
profits by bringing the owner back f / 
every job of repairs, overhauling, or 


adjustment. 





AN 


Pioneer of the Straight-Eight 
Four years ago, the Hupp Motor Car Corpora. 
tion predicted that the Straight-Eight motor was 
destined to dominate the fine car field .. . Ending 
the reign of the Six in the field above $1500... 
Even then the Hupp Motor Car Corporation was 
building a superb Straight-Fight . . . backed by 
years of development and experimentation .. . 
Now, in 1930 Hupmobile meets the demand for 
Straight-Eights as a and 
builder Straight-Eights, developed to 


the ultimate in power and speed. 


seasoned successful 


with feo 
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March shipments were the greatest 
of any March in the history of 


ANIBNIRN 


The first quarter of 1930 was Auburn’s 
greatest first three-emonths period 


Every month this year Auburn shipments have shown an increase over the 
preceding month. March was 33.8% over February. March this year was 
81/2% over March of last year. Only three months in Auburn’s entire history 
have ever been better and they were in the record-breaking second 
quarter of last year. On April Ist our unfilled orders were 20% greater than 
on March Ist. Reports from our distributors and dealers are uniformly 
optimistic. Being able to ship over 6,000 cars in a period that was not 
particularly good for the automobile industry as a whole, warrants us in 
expecting a record-breaking second quarter. We submit the foregoing 
report to automobile distributors, dealers and salesmen, not in the spirit of 
braggadocio, but as additional proof that the Auburn management, policy, 
value of products and price program are good business. We invite dealers 
who are interested in sharing in Auburn’s steadily increasing sales and 
profits to get in touch with us. The future looks brighter than ever for 
Auburn and Cord cars. And, the history of the industry proves that 
dealers make the most money when their factories are growing. 


R. H. FAULKNER 


Vice President 
AUBURN AUTOMOBILE COMPANY, AUBURN, INDIANA 











